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Aesthetic Experience in Business English
Translation

ZHANG Aimin

Dongbei University of Finance & Economics, Dalian, 116025, China

[ Abstract ] Staring from the theory of translation aesthetics and some specific examples, the article explores

the aesthetic attributes of two translation aesthetic objects (Business English as SL and Chinese as TL), and

finally concludes that, the process of business English translation in itself is an aesthetic experience, during

which ‘aesthetic equivalence’ should be regarded as a higher level principle or requirement than ‘equivalence

. ” ¢ . ” 3 . . ”
of meaning, formal equivalence, and functional equivalence.

[Keywords] translation aesthetics; Business English; translation; aesthetic experience
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/#ﬁ' pas #)L 0

310023

PR S 2 e PEA, ()R 3, 2016:354) 4 ﬁjc
H¢¥E?<<%11§7>>EPE’J EORL A B AR
um,;@ TR A Eﬁﬁﬁﬁﬂﬁﬂﬂﬁzﬁﬁﬁk
RGH A HT, BT AR SRR T B
nTr
:J‘:‘t”*ﬁtﬂ']aen%
TR BT ET4 A —FE

NN NN L\H%E’Jﬁj’t*ﬂr WRETERL
RN AL A R ITEPERE 7R
E@*%ﬁl%%*ﬁ@ﬂﬁﬂﬂ%zlim REA Jy, EE 53
FyLLT %

2.1 V+ 25

V2R, VT R T RENE ,
ORI T VAR AR & AR Y 4% i
RASAEAE , FEALFE LK make tea B
brew tea , . 4% brew tea . £ 2% brew tea . ] 2%
make tea , 8} 2% pour tea . {8] 2% pour (out) tea
G 4% get tea ready . FE A% invite to tea . H A%
send for/see to tea , 15 4% wait for tea , B 2% call
for tea . 5% offer tea . ik 2% offer/serve tea . i
2 offer tea , ¥ii 4% serve tea . % 2% present tea
AT serve tea . ZE 4% offer tea , % 4% hand tea .
IZ 2% take/drink tea . fit 4% sip tea . 4t %% bring/
ask for fresh tea” 5555 , HLJE 4 HE Z , AN B
MOER o 18 SE PR A% T 1R & S0 RGE F LA
BRCEGE SR R ) S SN SN

3”%@%

PR RZ—, %% 7217]C052

e 59006 g o



1P eSO AS R LA — 2, e SR IE R
ZWEV+tea”, LB “VP+ tea”;

2. [a] A & Se i AT LU AE 2 vh S
FOE b M m) S, AR R I R L
HYECRIET MRS R ZRER |
FEA A SCIb N Z B ) 2 57, 1R
S FH O30) B8 5 9 O 5 b 2R B i AR L VSR
LS WL U C NN 3 ¥ e
TEAA, laﬂgkfﬁ P AR S 4 b R
Hh 2R

3 fEaR G BRE A —fErpsci Bl 2
URIRE AT USR] 2 Fli 06 SC 3R, L 2 A TR 1
A AT A (] ) B Ol 4, S RE S
B YER 2RSS LA RS B, 1
W UGk R A (R RR A A ) R 5 i F
B A (AR 5 ) ORI R A4S 1 g 3 5
AN —F, 15 5% B “offer sb. tea” Fll “invite
sh. to have a drink” , T & 5% HI] & “ press sb. to
take tea” il “detain sb. for tea” , W H KA T
BRI R AT (LA 40 0 5L 42 4 i RE 2R A
PRI RS 3 LAEIR T B ) B AE
(AL ) s sCrp SRR B T 37 IR, B3k
ARG A AV SR AT OLANT

153 5% : pour sb. tea 14 IX ; pour out tea 1
K ; bring (sh. ) tea 6 ¥X ; bring in tea 1 X ;
serve tea to sh. 3 X ;serve sh. with tea 17X ; or-
der tea 2 IX ; fetch tea 2 ¥K; get sb. tea 2 X ;
have some tea 2 ¥X ; take sh. tea 1 ¥X ; offer sb.
tea 1 YK ; call for tea 17K -

B 5% : pour (sb. )tea 16 I ; pour out tea(
for sbh.) 3 X ; order tea to be poured 1 IX ;
bring sb. drink 3 YK ; serve sb. tea 2 K ; serve
sh. with tea 1 ¥X ; give orders for tea to be
served 2 IK ; get some tea for sh. 2 IK ; fetch tea
21K ;5 call for tea 11K ; give sh. tea 1 IX ; some
tea for sh. 1 ; offer a cup of tea to drink 17X
put the kettle on 1 /@&

T 3 LY B, AR RE A R R TR
e R PR A — 20, BB LLE)EE “pour
(out) ” F & | “bring . serve . fetch | order . call

%582 (BUSINESS TRANSLATION)

for \ get , offer” 45 Bl 55 i 1Y #8 25 BH B A9 A
[T, B REACK ] 1 28 R wl 8 ) X —
ﬂ_]%f/£ 6 “put the kettle on” , 8 | A5 A\ ¥t
e i ) 12 A /) 2 T Y A AU 4 B

Mo

2.27%+N

“HRANTHEAR, CNT R R AL A R
GrERFR BT AR LA & ACIRF 11 & Fil
G g b 2, EEALTE 7% H tea—service/
tea things . % 1 teacup \ A5 B teacup , 4% £L
teaspoon P teapot | K teapot | 2K i tea—
bowl . 2% & tea— bowl/teacup . 7% B tea— sau-
cer. 2% %€ tea— whisk . &% ﬂ% tea—tray | 2R X 88
teahouse . 4% JJj teahouse . % 5% tea booth , 4%
# tea—stall , 2% Ji7 tea—room /tea—kitchen |, %
#% money for tea/tip . 2% 1= tea waiter , 43 7K
tea , 4% 1 tea . 4% B food/meal and tea , Z% S
tea and refreshments . 2% B confections” 254§ .
PA b3 KRBT LAy 1% =8, Hoh A (AT A
E DL E GRS B OP SN
BARXMRE, M FH S ﬁﬁ%ﬂ)\%ﬁ’]ﬁi\
%% B AR SCAL oy 4R AL T Y

R (E M, 2525 JL, BRALAL, 2014 :147)

2.2.1 LR HT

5 1 — I 2 B A R
R (AL ) i 25 R L2 2 24
f, I HLAR S B T S A R, B A
Rl 5 T T AR Z2 RG4S0, 9T B TR Y
N F2 BEAULAT 28 A B R 7 FC AN [R] A
A5 H, DLURE RS IR R 300 %) e IR 25 5 (4R K
J#,2016:360) o A< SCHIE 4 /2 2% H 2 Bt
AL, WA AR IR N N I A R
%Eﬂ RE RS WG AN I AR LA

N-AN B RIS W Uk BT
ﬂjtj 1) 55 B AN 2 “tea” IR 5 Rl SR 4L, T
G PP S SRS R R A — B A [ B AR 2 ]
— Il SR AT DL AE 2 A rh SR GE |
AN [R) 5 AT A [ A R0 O e o R
it A w) F) R DR RS A J B A A 5
IR BN A ] 7 ) 45 It DR A 5, fie AL 1Y

Q/@@ 007 @/@\9



55 5i% (BUSINESS TRANSLATION)

S IRARSET A R A HLRE B a bamboo
whisk for cleaning teapots” , = s A< HI 5% 5% “a
(bamboo ) tea—whisk”, {ij & B9 B R A H T
A8y M, B A

2.2.2 TG A bn T

ZEW DGR R Z PR REE 1
BT, RS T H AR TR A S 32 W
By 1 AICREEZ 8 A4 5 Bl LA, VR
AT FOK FG AR R ARG A gy
(8, (EA TR P A 5 5 1) 1) 47 10 AL A 75
FEAE B LATE RHREIRE , 31 % B R R R
SRR R BT AE o LA AR AL R, A%
A FEE R A5 Ik 55 B “have no inter-
est in food” 1 “have little heart for eating” ,
TG AR T ol % R AR R 2 B8R T AE
CHLUE AR GOBRR AR AR A T R A
47 ) #% L 5% B “see to the family’ s meals
and tea” Fll “serve tea and meals to the fami-
Ly, DRI FRAM AT LA it S B i % 7 5
B o FH AT B A R A S ) T R Ak (]
S, i B AT AR B (AW A TE— R A
2, WA CER R B 18 ) AR A R
T BN “get free meals” T 7 5% 4% HIl H 3% 5
“get free tea and free dinners” , % & i8 B 18
BLHR SR RE R W B 1 25 R AR AR 2 T
GIEY, it DA% 25 1 5 SO RGBT

2.2.3 BRASE A G

CIREH RD AR A AR SR B
FLIR THTIR AR, AN Y S SO AR B R
KRR A — 30, AN W] A R G B
VR GE o LLT% b3 " Ry 0], A e A Tl R A
S35 FLE5E B “boiler—house” Fl “tea—room/tea—
kitchen” , il 1Y 5 )& T4k, (H 2 1% 51
VA7 S PP e N B e e [ N R
DA% 5 1) T s L ORS e RN G o

2.3 A+Z5/N+45

MR A+, AT BIB A e
Atk BE A& A fragrant/scented tea . W A%
green tea V& % boiling hot tea . 2445 hot tea .
2K herbal tea” 25, M AN+ 487, “N7

Fh ), el AT O RESE , Q0 AR AR green tea
#4125 black tea . fE 4% scented tea . [ 2% white
tea . S5 HE AT oolong tea” &5 . i 18 Lb B AT B,
H OO S A R — B, D SCSRE AT R CN/A+
tea” .

TECATMEE ) Th RS 1 40 H 202800
NSRS Se /P I 51 NN N i €]
B b A AN S L SR GBR AR B A
il B BG4 " 45 TE 2 1 ARG B A% R
HIREZF T E N B GEATE IR E A S0
S B e M A BR T 2K Pu—er
tea” F1“ i 4 2% tribute tea from Siam” LL4k, 15
AR IR R A H R B T AN A =
J6, Mare A e 2457 B “Longjing tea”
B A HI B A% “Dragon Well tea” o HE 45 J&
] R A2 — B A R4 e
AR RN, 'O RN S
“Longjing tea” 72 Ml Bl F5 2\ 58 MY 7% 44 , T i fk
7% 4 “Dragon Well” 545 2 T 2%, (H 2
“dragon” 7E H PG J5 AN [A] () SCAL N IR 75 5 5 12
AN R 22, BT DA AR s — 5 B
SR HAR a2 R B ma-
ple—dew tea” , 2= s A I 3% % “Fung Loo” , 18
P i s v AR A7 A R A R R RN “tea” ,
JE 7 AS Y PN 38 G /D S RS S AN T A
T AR AR I T AR B A R,
FSHAE 58" b, (AL R e ) vh R R
Jeait : MR B 11 G A o AR T v L B A
ZIWCEE  NERZE IO ER i DA IS B ER
FEAJEFEFE K , i 5 “syrup” B METRLL 555
AN TSR 7y “Livan tea” T8 iR AN i
5" Lu—an tea”, “7N% A By 44 OB iEDE
SRR JE RS “Lu” an” , BT DA MG B A 5 AR 2 5%
o MR A L R TR RS “nuer tea”, TR
A HI| 5% B “herbal tea — wutong—tips”, W 4 ¥
THREAH LL 12 %5 0 TR v LAGEE P 7 A AE— Tt
e I BP=R L R TR I AE P e ¥ B S
ffiehn (7R85, 1357 ,2017:345)

- 4tik=Em
—_— A AR

R T AR EORT IR L T0OR B Y 2%
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SO T A A R B A S U TRt
ARSI T (RIS ) P R R, A B
AR B, B R B A R B T A
BRI AR A AT, OF B A R e
AT T HRA WFFE IR B, A A
SRR REA — B, PEER 8 AR R OE
FOHSESCREE NI 2 2R EZH [
IRp7E A B A v ] — R v SO H B 2 IR B
AT RLR 2 Bl 9 SR AE , LN i
LA A [ B R Sl e, e Al R E Y
R PR RN 2 RRE A, TE R B R TR R S
A PR A TSR A 0 e R RS o T ]
AT B BRI BT AR R SO T
S Rk, i R LR I A B A R S
AR SRR3R B 2R e S e 95 45
R

5%
(140 F A %5 6 A %46 RiE MR
B —— b BB R i R F R,
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B EHFE 2009 (2): 160-164,215,,

212 # AT B EHAA T A(S)
R ACEZF])], 4B K, 2016 (8): 359-
360,

[3]74 55, MP X35 35 38 fEsh e (4ot
FORIACEAFRE POy KRR AR
3£,2017 (2):344-345,

[4] E b, 38 2 L, BRAUAR (L)
ey R AR )], B EH F,2014 (2):
142-147,

(513647 %3k (LA F )k L ALfasE s
AR A EFREERFERGE
AFER),2010 (2):356-358,

[6])8 #. 3% B & b L& (i F )Py
X AENFE A R)], A 2R, 2016 (12):
354-355,

On Translation of “Cha” from the Perspective

of Construction Grammar
ZHAO Xuede

Zhejiang University of Science and Technology, Hangzhou, 310023, China

[Abstract] China's time-honored, rich, profound and colorful tea culture is mainly embodied in vari-

ous constructions of “cha’. Thus, this paper applies the theoretical framework of construction grammar

to probe into them and compare their English translations by referring to corpus from Dream of Red

Mansion. It is found that compared to their English counterparts, the "cha" constructions in the Chi-

nese language basically share the same structures and tend to be more abundant and diversified. In

the textual translation, the same Chinese construction can be translated into English expressions in a

variety of ways when it occurs repeatedly, even varying with traces of translators' biases and preferenc-

es, thus deeply marked by richness and diversity on language expressions.

[ Keywords] construction grammar; “cha”; English translation; Dream of Red Mansion
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R 4 SR T S

o 7 Bl §E K S 9P BlsE 2 12

=il

205

L EES 041004

B E RS AR E A AR (ICM) & R Bt o $o0 S 4 , L858 RO B B 245
FEARE BB LB AR, KB RA B IS 5T T A IR b R I S B R SR AR AF 4G SRk,

By Fi A ARG 5T B L ETE I A — 370G 118

RESERD . 5 A $i B 4 AS B0 ok

—.5l5

VR —RERA FEIR DI RE Y JE F B SOAR,
T B TR P e A, e e A
S R T o), PRI T L —
ARER—ATE)” B IS o B SO BRI
i IR0 15 SOAS R A S AR I AT R S
A AL

Af e i MER T, S SO R A
SO TS BIE SR 2 1, B SOAS B
AR AR PHE BRSBTS A
PR A 52 R REL A o TS SR 422 7
LR AT, P T IRSCAS 3 S g R , Al 7
FUERRE T A T D RE TS5 A T A, 2 Bl
HA AR DRI AL

RO AR SR R, TG — AR A R
Sl SHIPSYNRISTEIE R 7/IAT 4108 A P
2 LA Y REAE T L BRI LA 9 B
Al R RO , £ oh DRUHE A T BB &
40 PRI I, i R S A B B )
M, G 4 5 S B e S e ek R A s T
af e S ARk H Y BE T, ASCE e
AR R A1 B 483 71 At SCA v R 3 ) g S
A, I ELIRRT B2 AR B A IR SRS

—EEEERNBE”

H T B SO IR SR IR BBt
PRI, R 360 o A IS A 1 SRR T I B AT AR
NI B A4 I B O KR R S R 1
SRR A AR L7 PR

OFd, % R0, FT 0T @ A H8FR S, R

PRPRRE , B R M P A A R ARy
OB T HERE ST S 2, Tl
AP NI el ME I E 57/ e
o155 A L A SR A , 3 2 ) FR ] — Ay 58
Fto

SRR AR, i i RS AN P R
B SCRIRE T s TECIERE b S A RE SO LRER |
SRR SCHE IR o R Bl AR L
AT, AR S B AN n] /D HEREST R
J B TR T A IR AR B I S AN 2 R
e B RS2 ISR A, Sl HERREEE ] F AR
AR R BLUSUC , BB B SOREON & 1915 B B
KB, S GRS ONBRINRE , s AR
AAEHS

= EE AR RS B A S AR SR R

i SCAS B SR o O RO i A
HRREL A AR, i R SRS P i R
T P i AR ) B AR 8 D RE 5 A
(14 Je T 34T By SCAS B2 DL H YRR SCAE
PR I BHRE iR S U R — LA TR AR
5T FU 7 B0 S B A o B 15 SRR
HH A DI REPE , SR B B S B
E RO MARRE & RO . Fgi
o, mCER TR AL (5 S B AAT B
JEOSCHR B IR T7 , gt et s L O
PR o B R IR S g REL AR, dn A
ann PR A T A P B, FUORAT B
LUK, S i i i 52 0 Mgt s iy SCA

©59010Cg. 0



2155 W WG SE A , RS [7) st SRt 1) 308
Ytk

1 —WHE T, ME B ko (IR BRAR
&)

YLE% . With a copy of The Globe in hand,
the world unfolds before you so grand.

PR, T RO YRR L, FrAT
A AT MR T RS A S5
TEB) 1R — T B T0E 1 —
RS i PR SRR, T DU AR5 1 QA
CHRBRMERS DAY SR 00 B SE A A5 7T LA
TR R SRR T i [ B A AE L T (A
IR ) sy B 42, L, “Many
Hands make light work. ( ¥ 5% : A £ J] &
Ko)” AEBRED] 1 b SR T H
AR T REMS SR AR TR AE AN [ U 1 57 R Y
AP ZE R ARBL R AL , 2 T 07 [ S/ i 2 3
SR T IRZIEN G .

1412 : Kodak is Olympic color.

VR  ATE AR BARIC pE (5

A2 P BRI 5" — SRl T AR
T BRI O R € AL B T B A
Rl R R ELRE AN VR R B, BB (]
PTEARBEANBAS AT LGSR BUMRDE vt Bl €7 |-
R 00 s — 1811 ], € 26 A 8 8 2 i et 19
(=N

151) 3 P FLIT 230 L AR T 3G (FLIFR
W)
YL 5% 1: Drink Kongfu Spirits and write
NO.1 article.

L 3% 2. Confucian Spirits triggers / pro-
vokes your mind.

18 F B 45 A A R PR A v R SR A
R CFURNZM LR R B RiE
— At S 1 B L SN R B ) M
AEL, [RVRRAT 7o g KA AN SR ANR% 50 1 EReE,
A& Kongfu B HAMNSIGE FoJ“ IR, i H.
“write NO. 1 article” % & 5 e 5 58 & A M1
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TAZT 3302 1Y FRIER M 18 e, 5
O Ryl B e st AR A1, 1 T BB
GRIELiDE

1) 42 1 B AN — 8 o CRUBEI Bl 24
JE)

JL5% 1: You have to taste the food so that
you know its flavor.

Yii% 2: Tasting is Believing.

115 71 AN I —EN . (EEREARENBE R i)

UL 5% 1: Although you have heard hun-
dreds of times about the copier, you have to
copy with it to test its performance.

L% 2: Copying is believing.

SN i R T bl (A el
ANhn— G U IR Y 0 SRR RS B “Seeing is
believing.” Horh &G 325 B FEF ICM, 17
Fysee (F) 2P AEES , “believe (FH{F)”
JedHF AR, MR B, e ez B
FOARB RSB, RIRARTS B & B0 —D0 ]
AR CETRICEDE M TR E AT R,
T REE R ICM, R B A AR S A1 10 P
THIH , 75 5 2 A — R AL G AR RS, S |
AL oA L P IR AR B85, 850 1 1)
T H R, MR RN, A AR AL T IR R
P AR BT BN 2%, A AR @ RS0 2 2R H]
TEBRR TR, RBHIE , R, B
TRaE TR 5 MR AR, Qe 1 sz SR I
AR TR S DL

BRE e AR RE 2 M R, 4248 A
T LA (EL P A R RE T A S |
FIE B L GE RN A S T 22 5%,
FIREAREIR A BLA% , WO 2ECR TS T-1, Tl
A SRR 0 L AT R 1) B
P

191 6: V2 BRI AHZ 5E0Z

YL:% 1: Cold and hot, sour and sweet, you
can eat if you want.

YL 5% 2. Cold or hot, sour or sweet, this

¢ 59011 Qg0
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toothpaste will make your teeth adapt.

T8 — RV TR W 2 5 R B 05 o S e
B0 (017 S SR AR el FH A 1) 2E &, it vl LA
il A SE R, A BEAREE S 1 2E A S
B ARSI RERGE AR B Y ICM, 7218 S 47
TE 47 Rt AR i iR

A0 1 BEAR BRSO E ) B (EE S
W B B RO s, AR Rl B 5
Hok 2278 JE 3 HARRR S 10 ez, 5
FESCH RN Z R, I HA S|
LA A S SRR TR U B A7 1, DRI, B 1255
JEE R IR A TR ETRC: AR I R S
2, BRI —Ek il B4 i toothpaste — i)
)5 SRS A {7 R IE T 2R, T make
your teeth adapt ##3 | — D fig b 1) ¥5%
FFEARE B BRSO R

5] 7 She wants to put her tongue into
your mouth.

TR 1 b AR BRI R 2

TR 2 M E T VR A RE S o

T8 R h BB AT A — R B 4
HH ARSI SO B L RS N — B K
T PR tongue S T B R BAE I B
EEAEFE W 18 U — 5 2 28 LR Y g
EROR AERRYTE DL T, ) — (8 52 A
SO SRS T P S o {128 SR, 20 P ] 32 24
AT R, RIS AR A BRI D, REGE ARG A
[7i) 5 R A AN [R5 38 L A0
H R 1B, s SO e RAH

PE BTG RT LA Y, S5 A0
WSO, REF R SRR B R AR T
(0, B TEAR KRR b 52 B SO RS i
i — R B AR 1 ol M B B —
A AR RS B RZPE S i B 1
JrLL L REEANREE HAUBE0E (5 2. 8 240
WS B G s A 1 AR R 3 B4R H

ey
ZINAH o

15118 - fF Iz Pk

Yi5# 1: Good eating,come again.

-

Ui 5% 2. Come again after a satisfying
meal.

18 & —Z A BRAT H Y e i, “ B
W27 WS TR RS R AR S YOG,
FOr A L RS R ™ i B R R 1
R EREITE, B RS, R rh e
SR G IR SCHE B, MEATE R,
REIR A RSN A B T I RE R B
SRR B PR B B RS A R
08 P 3] SR ST P A 1Y), RIVI i S5 Y
oy A PE A T AR, i BB B SRS S T
NEE G B IRAH R B e o 5 FAMT RN
T B 2 S ARl pE AR TR A Y
At MR ARG rp (5 BER
EERZRCR

119 Life is journey, travel it well.

PERE  NAWURIRAT , S 52 D
e

19119 2 —RRAT 2~ Fl A A B A L
VERRAT , Je i FIRA T 4% 4 AP ) S 0 B2 38
TR ) s ) AE GRS TR bt 2 SR AR
BEEr, Gl s NP — 2 18 RBE 4T
ARG, 5 R IL NG T 48 T2 3% ml #
A org SCRH T H RS R A B Tk AR
GFA M T RSO SRR LR 5 56

1110 Focus on life. (Olympus)

s NAE MRS, K B ECHR

1911 10 /2 BUAR L A BE A B 1, A APTRR
TENEAH T ZER AL, “Focus” —RilTE 1AM
T REAR R M R 1 — R B AE, 4 e
TEFHEZAL EAHEE ] LR A SR )
FRIENGR o R SCBOA A B , TR T8l
AEECAIRER Tk, Ry 1 IBSR SRy AT, 45
I T IESCHY A REE 30, 16 H AORE T 4T Y
FERE S T RAE AR 1 ROGES
TR AR AT, RO, (H S LRt
O R HA SEIMESCR

AT RIS RIS , TEHESH [ C Y 2E b I
WO ZEHTARE T e O B G R KR R4 A Y

e 59012Cg0



U IO B SR BT RS o TR, 72 iy
SOAR B, SRS ST A O AR R
TE TGRS, P A0 B A S A i
A o

N

I PR ) B 15 5 22 0 B L)
ARV Wiy S HIAR A AR AL Y
— L, VR E Y SO ST Rt =
e A T R R R RS SO BRI T
H I T AYRE RSB AR A v IR 7
TEBUWS ST = P B AR L,
o L R D A i A X 1 AR
af A 52 A e A iy T A G 2
HATSCANE: , D B e 21 B v, il 25K
FHAAN ) ) g S A [ 1 Bl ST

Bt AL iR, T EOCR
BCERRE AR B IR RS TE R 18 00
AERR AT HBRER SO PSR A0 B R
IR ST BT Ao, s R el
A INTE SRSl A, Bl AR R el A S
S CERAL , DUOR B sl i 1 M P B e
IR R o AT 5 22, A a2 R ) g T e iy SCAR
AR (10 gy S A L 5 SO T S R R
PRI , 15 B SOAR B LB R 58 4T
FURRIR A BESS S AN AR AT 5T 2 Al 7 HL

2% IRk
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Metonymy in Advertising Discourse and Its

Translation Strategies
LI Jing
School of foreign languages, Shanxi Normal University, Linfen, 041004, China

[Abstract] Metonymy is often reflected in advertising discourse based on the Idealized Cognitive Model
(ICM), which translation involves a procedure of code information reprocessing. Guided by the princi-
ple of "empathy", the paper attempts to apply some specific examples to analyze the metonymy in the
advertising discourse and their translation strategies, which provides a feasible approach to study ad-
vertising text and its translation strategies.

[Keywords] advertising discourse; metonymy; empathy; translation strategies

(continued from Page 020, 4020 & )

On Status Quo and Problems of Guangxi’s
C-E Translation for Global Communication
Against the Background of the “Belt and
Road” Initiative

PAN Menglai

Guangxi International Business Vocational College, Nanning, 530007, China

[Abstract] Although the research on C-E translation for global communication has achieved some re-
sults in recent years, there is still much room for improvement in the construction of theoretical systems.
Against the background of the “Belt and Road” initiative and China's “Three Positioning” for
Guangxi Province, Guangxi embraces new opportunities in this fields. As the path connecting different
languages and cultures, the C-E translation for global communication plays an irreplaceable role. The
practice and research of C-E translation for global communication in Guangxi is still in its infancy,
and therefore faces many problems and challenges. Starting from the research and practice of C-E
translation for global communication in Guangxi Province, this paper identifies current problems and
the causes behind, and looks for solutions as the next step.

[Keywords ] C-E translation for global communication; Guangxi Province; status quo; reasons
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PEECRIE o 18 L M4 TN B b Fir e B
B, WA ARG RS . 2T
BB AR, (B AR L R T
NEJEAE, PR R B AR A TRk A
ANEHZER e ”(Sinclair, 1979)

2. SF PRI A= P BRI T R T R A

iR

B A4 PR AR E N T R AR v SR
R —— I, AT — W R R e e
SO SC T 2 AR KT AR Y R R A i 2
S PETT S| 3% T SR BN 2 H BA R A LA
[P R i T 0 BT, 3 T e A AR A
sEOE TSR B R AT T i, 7/t
NIRRT S PR 3 — T T A
AR T35 5 B A B G A SR AN
1713 58 o AP 308 P83 S A A TR T
JEE S B AR ER S

(I8 3% ) R B Rl A 48 20 B HE P AT
T TR, A2 E i R RIS A AT T £ 355
Spes e R PA) LD 2RI BB AR R
R, WPt LART TR, LR IR, AC AL B i
H G B B AT AR RE A TR
@ AR, SR B A BT Rk
AT A KB AL FRE AL K

e 5902Cq0



Jhg e eees " BRILH Z AL, e Tl
AR a3, P R AT, Ry 3% 5
FRIRTE— AT TAFE L s, ok, T
S A P9 I 465 2% A0 TR o 6 o T V5 KRR L 2 B
AL, B ALY 2 BT (R R 2 A A TR R Y
— 8 g A — fE K W Y A A 2
i R ”(Sinclair, 2001) .

JING R A HH I — R LRI 18 5
HEAK] BERE AL T KL BB 7 s Al AL
EER) < eeeee g — 0] AP AR T —MRAF AN,
(N IR ik {av/ S E i o VAN LR A K
e, bl A 7 o 18 LU AN S 1
YA BE | oo BB A A A SR N A i I 2
AN 2SO G A T AT A e, 3t R
AZE SRR e A, s Bk, AR 18 IR
JBERE A SR B — i, i — SRR BT 7R
mid5 E&H#EE T -7 (Sinclair, 1979)

3. FHEUR ) 4 R A A

NP T RBBUN R EE AT E
FA) BT R i B [, 366t T e R RE R T
AN AE P N, N R R e H R
TESEUF IR IR AR T3 Z T, e 480t —
AR FE A 04 B - - - - - 18 AR S A 19 RE TN
AR A AR TR A B AT
L 2 Al TS B Al — T e , bt T
TRLVEL b e A 5 5 A 1 B B T E I B4 2 )
H A — VDB Lo+ (Sinclair, 1979) o /)N
it o AR R AN R B TR A 2 T B
B EAHEA) &SN B AR P RA S H i
I E B DAk B A TR B I SR R
T BB ERH K ) R ZE AR ARAS AN 2
1) B BE AR AR A A0 B AT B

M #EEE & E BUFRR EIELE
2

VEA S ve HE A IR A /Nl £ ALY,
— (LA A 7 B 58 T RS RGBT - AR
(Jurgis Rudkus) A48 5%, DLJH: 78 505 1
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TR S ) N A 6 JRE % 2 4, 3l S L P L Tk
A — 2 2 0 -aF P S PN 58 45 B AR VAR E
SRS TRET A | Sz W IRy BRLOU 35 i 4 —
BB AL FRAMTE S8 [ 2 o aF B At R A T
SEARIRTT rhiy oy SOR A A AR IR AR , O A
fiil LA st 489 i85 — 140 ) S8 18 TN 40 25
INCOES S TR N S o 2y
Louis Filler 32 5% 28 & 46 4% 18 8l (1) B S 2 %t
FEETRIE R R AT T HLE F R
r (Filler, 1993) o (8 45 ) 5 A 55 A B2 26 PE
R U, TR TN 38 AR S SO SE
HEEES B A g A ER
SR B E T (H I,
2003 ) o SR HE = v AR AN L /N b
S B AEAE T R o AR h A A s
Y BN AR PR AR 3 T 28 B0 R R i
BT MR S 1 Bz At B
JBE SRR b, 18 A S AR
5 B A e A P A MR SR
A St B BT B S R A SR A

QB 15 ) SR S — T /Nt AFHL il S Bt 1
T2 IRE 2 0 RE SR N T T R Y FLE
Ty B2 R B R 1 R AR BR B
AR 5 TRCLE /N A Jmy A A, A
S DL A A B RS R RIS AR 1 RO, O HL
s ] P 8 A 70 ol 4 9 8 1 A0
(Young, 1985) . SR M AE/INaji Hh A% , Hi6 3
T 10 52 B i R T HAESCEE: R ERR, HOE
5 R 98y R /N S TR PR RN 1
A7 23 30 7 E B i T Y RS A A R Y
W% (B BERIE 2R E TR THiT
A B i A3 AR B TR Y LR SR
Rk T RCE B S L B T 15
TH 2 AEREE Bl (2, 2005) o fEGmanfr,
18 SEHR 3T 3 R W B 15 ) 18 AR SCERAE A 2 i
R PR 4 T A A kL e R R A
R4 o AR f o O S [ A A O T
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AR SCEAT W BN G, RS B SO (T
B SLIESE R RSB R R i R
TAfEEN A e

/NG R PR R S A R SE B R L
— Bl 2 A% 1 SR, FL ) B ) SR AL
FIECA B R BB T HEAL KA o 2
o SEBIALIE AT ) T R SR (HR B 5K
BRI AT SRR REE MRS WS
o FEAR TE R A 2 SR T, D BIOR AR
SR T 35 H B — 28 B S ) & TE R
BT EE AR I SEBITE R E I 1Y
AR R AL H I 5 B R A A A T
T AR ] 1 S R A I i K A9 R A 36 K R
TR AR B 7, S A ARAS AT TN
By 2 A B RE RS, B A AL RE 22 4 B
B SRR, (R R R A R0,
vae iEU VIS UNESTHE SUEE T S E N
S5 A%y LA B A 1 K 2E R A A 2
PiC i AN S A R R A AN B g e A
EIRIAL & b IS SR T S — AR PR
Fed A", g et g oML TS 104

IR IH] , AN I B0 1) A 46 i R R SR
Fe PSR LAY TR B -2, 955 T 1903

) RIS TR, R e H AR T
2000 2 i 463 & B S Bl gy S 2% et I ] 11 S
BRLSCERAR S, S ) S B BURT 1) — R 51 Bl
EH] T BRI PEHENE T AT /NG a2 o
ARENEZ — BTE I IR T2 g R A
S, KRS S BT 2 5 RO R
S [FIREAE T, LR A 3 AT B S 1Y
A,

IR SRR T A R R 2 W AN
BARZIANE, P B R R BTG R 2 -
4 W1 5 (Theodore Roosevelt) £ B H #5 55 F
o 3 B B & 38 IF Q0 36 B B2 Peter

Conn I : “ (& 357 ) & — & ) % WAL 542 74 1)
AR, B REARLL R 2 4 1 % A SRR
2G2S RAME, RANEM.
(Conn, 1989)4 Wit slor (&5 )15 5 #1): A
“UNZENT BIAT ), 7T TS S A R B R Bl
s, " (Black well reference, 2014) VG 1% | 4
Y 48 AR BE 1% TR A S A 2 INRF 13 L R S
PTG o S AR FE I, B T 7 e in
IR AI  BEAS SRR T2 S0 A/ INa Hh Al
TR /NG 2 B 18155 190 2 R AR TR E Y . 1906
5 H A4 H TR A8 SR Z 94 iR (Con-
ditions in Chicago Stockyards 1906) i A8
o TSR R A R IR )T , E A6 H 36
[ 5 3 ot 1 ARSI TS < 1906 AR (P
FEk B A P 15 ) (Federal Meat Inspection Act
of 1906) I €2 ih 48\ & B % ) (Pure Food
and Drug Act of 1906) o fEL 15 —#& 1 /2 , il %
1906 4F A CEL b B2 G0 A BRI ) ST T & 4 1
PIALELGAN b R, 3 11 44 B B
AHRLRYBET T T 2B Fr b 2 i B B
J5) FDA (US Food and Drug Administration) [
HEE .

EaN

20 ALY, SEBIRC E HAER A T3 1)
NGB 353 ) 1 R ) 1 48 MR vh—
B A P 7R a0 31— 5 5 B A U A
S AR R, BB 1 R R ) A A
ot A1 S A A 4 R R B  TE IR BR AR A - T L
AR Z T, B SEBTH #7224
TR 1 Rt B3 T Pl ORI R R A
BRIy, (58 B UM £ 4 B A R B
T A TE R At 2, IF HAE R 1 A1
BNV A w R R @l 2 B T S B A
Az P AR SEFBURN B4 E AN I gE |

5% R
[1] Anthony, A. Radical Innocent: Upton
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Sinclair. New York: Random House, 2006.

[2] Conn, P. Literature in American - An Il-
lustrated History. New York: Cambridge UP,
1989.

[3] Filler, L. The Muckrakers. California:
Stamford University Press, 1993.

[4] Sinclair, U. The Jungle. New York:
Modern Library, 2001.

[5] Vinson, J. Great Writers of the English
Language Novelists and Prose Writers. Scot-
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[6] Young, J. H. The Pig That Fell into
the Privy: Upton Sinclair’ s The Jungle and
Meat Inspection Amendments of 1906. Bulle-
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tin of the History of Medicine, 1985: 59(1), 467-
480.
| F 4178, kﬁr«‘}frﬁflﬁﬁ—%ﬂiﬁ*i
iﬁgﬁﬁ%m RE: R EHF B mAL
1992
[8] Sinclair, U., The Jungle. ¥ %z . 7k % B
3. b ARE BRAE. 1979.
(9] & &%, M) 8948 2 LA 20 ¢
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B (BY) R E B %IE
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A Research of CSR & Business Ethics of the
US in Early 20" Century—Through
Analysing Sinclair’s Novel the Jungle

WANG Jia

Faculty of Social Science and Foreign Languages

Tianjin University Renai College, Tianjin, 301636, China

[Abstract] In the early 20th century, the US society initiated the so-called Muckraking Movement. Up-

ton Sinclair, American Muckraker, journalist and novelist, published his novel The Jungle. The book de-

picted and portrayed a disgusting production process of an American meatpacking factory and aroused

tremendous concerns for health violations and unsanitary practices in the American meatpacking in-

dustry. It visually reflected the status of Corporate Social Responsibilities (CSRs) and Business Ethics

of the US business world in the early 20th century.

[Keywords] food safety; in-side story; CSR; business ethics
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BN G A T BT T IR Ry
Fo ] B RH R IR T

T

BB K (ER)LE R

LR FE 266580

BT R A AN 6, AR TR, A SRR A S T B AR
IR AR AL B SR e ik, O A TR 1 SR AL 3 A AT T S B R %

BASERE : & T WA 385 M B s A BeF

—.5l5

T T P 4 A 0 TR RRAR 4% E A T EE
FAEBE E S O TS B, R A R
G BN T A 45 L BE & 2015 47 1
IR+ IRpA QI 2] 21, 15455 7 7 1l R I 1) 2
A DL K FE e R T A ) T ) T
TS A5 S P 3 1) BRI B R S —— B R
WOE R T A S r9Fe e, \ETEIE il — s 2 g
12 M RER R e i —— T R A eRE . (#il
55,2007 : 36) T ¥ i 5 9k 5 ) BeE 90 K5
BE AR AR SR 2 AN, B R
) B S AR SO DR i ) R A T e s
SR R A7 AR Tl RN B R SR, LA SR AF
FEHTRLA

1L ] S (memetics ) J2 3 F 32 @8 SCHE{b
sy 1A R S A AL i 1 B i o
(meme ) — ) B¢ F-7F Richard Dawkins 7F 1976
AT ) The Selfish Gene 2 % , 5B S 1A
SER DAGE RS R (5 B — MR K I
CE PR HPNIPN - B R S TPN PN
R E A, A AR RN
Jel A e e AR L ASURE T s OR B R 1
HEE IR Bl A3 T A ARE TR (P206 ) 5l 75 2 AL 1R 1Y)
il AR R AR A A B R
AT, B 7 A ) M S PR i AR R £
WOR S ANERE WA AR
TE R

—EEmR A TN ERREER

1. SRS L] BB Ty e A

SR SR DR RI7E [ A5 il e 4 v 8 B 1Y
B, 55 5 AL LA v Ay i S48 LT RS I 2 o S
ot FH RO IR , 33 SEASE LR A 0 1 R S5
22 e ME RN DR TLIE o R 4 J ) i BA R[] B
“HAET — A E R AT R R IR
A S e— R4 , W e—commerce (75 F [ 75 ) e—
business (48 "32 %) ) .e—billing/check (& 32
%) ce—cash(EFF 4 ) e—logistics (& T
it) .e—market (78 F-1135) .e—procurement (&
FRHE) Le—revenue (BT RN ) e—ser-
vice (R HR#) ; e-wallet (FF 5840 ) ; cyber—
B4, cyberaholic(cyber + alcoholic 49 &%) |
cybercafé (44M) (cybercrime (A45LIE) Lcy-
berfair (4 F4ETH ) | cyberfraud (4945 5 B ) .
cybermarketing ( 48 %% %% # ) | cybersquatting
(3EEILA) L cyberworld (A& HE L) 5 net &
K, W internet (FLI5AE) |intranet ( N F5AE ) |
Telnet GEFEAY ) | extranet (FMEHEAE ) \netiquette
(net+etiquette 48 4% 15 1% ) | netizen (net+citi-
zen A[) netco (net+company LR/ D) H
web i 2 , Ul website (483 ) .webpage (48 H ) |
websumer (web+consumer) £ 49 4% & B (5 B,
# ) .webonomic (web+economics 48 4% K& 775 ) .
15 o iR SRR DX B H il A8E TR B 43 5 5 R AR
TR 18 A8 (memeplexes ) , 15 LA B 47 Hi 18
il B

2. %% PRI A 1 B 7 e R

Al 7 B RIGE [R — B AT DL S b A
H O, fE T PR H A A BEAS R A D 1Y

O##F, %, PE G MRS (FER) L LRk 844t AL A0 LT 6 3 h TR, EE4F
AR  RL AP RERAAABT LS T LA 528 8 (G B 438 15CX04047B) #9 F5 B R R
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AR I A Gl B0 S B AR 1R P 2 2R
AR — 2, AT — 20453 B B AR A
S AR ph Ay =X

2.1 FATRI 2 A P 4 ek

BT AL S, LR
SCE I T TS B 55 Gy e,
o SRS T T A SH I Py i SR
B 5 A RS B, L 2 1 i) b
PR3 B, R LA E O AR SR
[l A5 FRIE B, ST i ik S A A
T T AR, A T i S48 0 1 4 (R Y
5 2 8 B i A 4

(1) FHABERTRE , U browser (B E 2% ) |
encryption (Il %% ) | routing ( #% ) . FTP (file
transfer protocol 3C 4 {81 gy % 5% ) . TCP/IP
(transmission control protocol/Internet protocol
B il b AR B k) %5

(2) Wi ik , Ui logistics (730 )  distri-
bution (BLi% ) | inventory ( JHfF) . warehousing
(& i) EXW (ex works T. i 3¢ & ) . FCA
(free carrier B 2 #& it A ) | FIFI (first— in,
first—out G ASGH ) ¢

(3) 514 1755 , 4 auction (41 ¥ ) . bond
(PR5%4 ) .consigner (5 N ) . consignee (I
) invoice (#£5%) L inquiry (5 8% ) | offer
(¥R Lorder (| HL) | CIF (2] f) .COD
(cash on delivery B F| {0 .

(4) #9485 F5E , 0 ASAP (as soon as possi-
ble &1k ) .BRB(Be right back f R [A] 3 ) .CU
(see you 5 K) \RFC(request for comments 2
K EEE) L FYI (for your opinion it &%) |
RSVP (reply if you please & & 12 ) . J/K (just
kidding BAF BT ) . LOL(laughing out loud-
ly FEEE) SAL (sex, age & location 5] AR
B k) . WB (welcome back ¥t i0 [1] 5 ) |
xoxo (hugs and kisses 0, 8817 ) 4% .

2.2 FH [R5 B A S5 AR

18 S — LA 45 S 25 R T2 A
B LA ) A A Oy R R AR
R P R B B AR S, B A £ B ORARAE
JiE , B LG SRR AR b B B %
LER(ER R R i N A IS Gl U SO
AR IEAR T AT N (fi] FH 4K, 2005 :54)
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AH o AR S SRR A AN [) R 0 3 ] — 15 L
(AN ] 308 1% o F BT (%) 3] S B T R %
— &) [ A, 1990 4F 1y k2 22 1, B B EDI
(electronic data interchange & - #UIE 2 ) ;
1996 4F- IBM #2 4! Electronic Commerce 1% fGj
% B E—commerce; 1997 4 IBM ¥ #2& | Elec-
tronic Business (E—business) A&, 18 LE A%
STEGI AR B BRI -

il LY 1) S P A R B R b
T B 8 ] O R S T S B 0 4%
o5 FEAHTR] , 2 A W7 2 AU A 5 o AL
) B IR EE , B2C (Business to Customer 4 3¢
BN 2% ) .B2B(Business to Business 1> 3% ¥}
1> %) .B2G (Business to Government 1> ¥ ¥}
BURF ) \B2E (Business—to—Employee 11> % %} i
E ) . B2B2C (Business—to— Business—to— Con-
sumer 1> 3 B 4> 3 B4 % # ) | B2D (Busi-
ness— to— Distributor £ 3£ ¥t 43 85 1% ) . C2C
(Customer—to—Customer J1 ¢ 3% Byl # & 2
[H] 1955 F 7 %% ) .020(Online to Offline 4% I
F| % T ) . B2F (business to family 1> 24 ¥} 5
Bt ) .G2B (government to business B B
2B 3B EE ) . B2A (business to administra-
tions 7 < BEAE BT EOBERE ) . M2C (manufac-
turer to customer 4= E Efﬁﬁ%‘j‘/ﬁ %% ) o X ﬁn
FHBCF 4 4C%F four 1 for, F v fC% are,, u {025
you, c U see 55

R 3k 1 FU R R A A rp Al
F18) R 5 4 gt ), 4 ] P £ A5 B T S P
(%) i B A (R RE AR R, A5 R 5 A P
R A8 T H) ™ A et A S0 ST AR
TEFFANBOE A B N 2 o HORS 1A 30
(clipping) : biz=business i % . pcs=pieces i/
14137 5 B 7 BEAR I A (initials) : B/L(bill of lad-
ing $£ %) . B/R (bill rate ¥ f8) . IS (inside
sales N # ) . T/S (trans— ship 5 if ) | P/L
(packing list ZE 4 B, B4 ) . D/P (docu-
ment against payment {5} X3 B ) \D/A (docu-
ment against acceptance 7K b 52 B ) | CPS
(cost per sales §5 8 73 /i, ) . CPM (cost per
mille 5T A A ) . DOA (damage on arrival
F| & EI4H) .FBA (fulfillment by Amazon i 55
YR ) . GMV (gross monetary value £ H 5F
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1 E A AH ) L.ODR (order defect rate 7] HLHR
2R ) \PV (page view i/ [t /5 5 /1 A1)
) UV (unique visitor #3755 % ) . VMD
(visual merchandising £ B8 ) L WYSI-
WYG (what you see is what you get JIr 5. B[} fir
%) 5 B 7 HEEPEE A (acronym) : BEP (breakev-
en pomt%Eﬁﬂ%“@%@ﬂ{%%/ﬁi‘%/ﬁﬁé
A7 57 B/ 25 BT B ) L EOS (electronic order-
ing system 78 T3] B & #i) .MAN (metropoli-
tan area network) {3548 .SEM (search engine
marketing HZRG|EE &) .SKU (stock keep-
ing unit £7 & & §0 ) . spool (simultaneous pe-
ripheral operation online fi5 i 5 ) 5 DA & PF 4%
7 (blending) : advertorial (advertisement + edi-
torial #X 3C & 45 ) . infomercial (information +
commercial T 315 B.) . infotainment (informa-
tion + entertainment ) {5 B 15 4%

3. AR IR A Bl o O A A )

S ERT 1 9 A8 2 P IR B PR A 49 i A v
w22, DL T IS DG (s
T o EAM AT DU PR A e 8 b sl I A PR e 2L
T SRR, A AT DA R i JE BT SO A
“TRPLER” (ERABL, 2010:5) o] A 485K LA
JITRE BRI B AR AR Iy U B
A o) I SR OB IR, B PRI T % L T U
oL, A S, SR IR A R B AR At S AfE—
A I AR B RUEUIE /) 1% — Rl I I 2 [W)
T PN ] A TR M R 0 [ i e 28
18 1) J6 e o A 7 7 A5 O R A e R 00
T RGN AC R R 18 AR R 98 5 3 g
T (R JE B AR 0% 422 R0 R 2 7 8 A6 1] 1k 22 1Y
W

3.1 [FE it a4

A A R XA SO (I T8
T RIBHE —RB 5 AR AR ) 2 2 AR,
cart (48 FHEWIHL) (review (5 FE ffh A4S Bf 1) 5
f8) feedback (i 5 5T BLAYEFAEL) (link (44
V58 4% ) | overbooking (J £ ) | packets (15 &,
£1) Ltraffic (45 i 8 ) o b3 B8 7 &) b i £
R E R R, B AR B
SR BT TR B e — AR Th T S A CA
& Al B TR SERRE S B A AR

3.2 [A)JE S et 1) ok

A 7 LR A S AR R SRR 2 (H N
B FBEA T N, W banner (RIE B4 ) |
button ( [iE# £2 /& 45 ) | bullet points ( B 25 ) |
bounce (5 )  bundling (#R##H € ) | click—
and—mortar (&5 £L2) ) . drag—and—drop (1
) hit (G FTABO JIT (Gust in time 22 A7
HPE ) | lightning deal (FP7#% ) Lone click (— g
T H)  premium (£ 5EHL% ) (second purchase
rate([F1BE) stop order( [FFEHL) suppressed
(BEIERUR) .

= EERRATHERRERESR

TR LA Gl s , TR Ao I R
1] 352 S ASE AT A 0 25 Sk Ak it A . 1997
#F Chesterman 7 H & /E Memes of Transla-
tion—The Spread of Translation Ideas FARE A
st 21 (8] R T s AOF 5 1 DA, % © TR R
M)A AR AR T o (PT) ] A 4R 58 RS “ M 95
Chesterman (1 5 fif , FAM AT LA R B s A
ek S AL A % 25 A ) A DR e PR B A PR 3R
BUAY A BRI S B R A Al —
ol Jir 5 110 S5 {0 S5 2 ) 4 1o A -
TR, BRI R B R 5 DA IR RE R R
sk 18 LA, e R S — A A 3 45 1) o 4 ) A

PHL (3]
1. 5 DR 6 A 75 o e ] B ) e —— 5%
[IERZ

R DR S8 {1 A R 3 A R T B 2
s HH AR AL , SR 2 AR P A 5
A A BT A AR ] o R A RS DR EAE LA
WG A A 1558 AL DR 1 i G 5 A 42
o, JRA RS & S EF RO BUL IR 2
A A R SRR R T T S R A B £ 20
At , SR s 22 ] T om AR | R DR AR 2
i, 2R BRE R IR A AR

L1 R R AR TR UGEE =
(RGN 3 YN FiE = Sl
3C7 (FR T ,2005:20) , AR FH IR R, 2
TR BT BLRGR R T R T i

] 1: Many organizations have both B2B
and B2C components, but it’ s not unusual for
a company to specialize in B2B services or

sales.

A 30 - BESRTF 2220 W10E R ] B2B i
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B 5 XSOk A B2C 88 = (H B PIpE
B2B 55 i 5 5 1 2wl el s AR Y

5387 B2B I B2C A B /1 i B =i
BEOREGAIRE , O 8RS RS T A SR BRI L
PR IR DA B 1 5 | e S BRI, 45
AR S AN, 1€ 1T 5L 0 2 s 3 )
BN,

1.2 F R85 AR IR AE R R i 9% & B
JICHE B RS RE R R 3t A o 5 A LR 1)
T LA UL RE A R A R R AL LA, 9 A6
TR R R RS AR AL

5] 2. Metcalfe’ s Law states that the value
of a telecommunications network is proportion-
al to the square of the number of connected us-
ers of the system.

A S0 - 2SR T R R W A4 A i
HHERZ R G U7 UE L

I3 MY« R R PO AR R AR LA, AT RE
T I8 T R A — R A AR, BB
FIRERER L B 2 AT R & a
N4 Ak 4 5 BE L 40 Amazon (R F§ 1) |
eBay( %) H) \Paypal (HL %),

1.3 BLRRE : B OR AR AR A I 2 SR AR
PR R AT 20, SR G S o v e o 5T
REAS HE R AT AR o rp 4R 2 S (E ALY, RV AT
R E AR

5] 3. So, electronic checks are used Just
like paper checks, i.e. the clearing between
payers and payees is based on banking settle-
ment system.

A R, T T S SR A BRI S
SE—hR BTSN 22 ] B S A 4
W BT AT A AR

3N e o AR R L AT B T AR
TR EASE DR S5 1 S AN i b R R RS K]

2. DR SR 3 R A e ) O
Gl 351

A DR ¢ B0 TR i s DA AN 368 45 10 452 ) R 97
OB A AE VR AR AL R st il o AL R B Al
LR R R FLAS R R R B iy
TNENE REARZEW. (FHESF,
2015, P25 ) IR % 22 FH TR LR R S A
B ey ) B, HL TR S SR R RS B R

i
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REHEE.

2.1 R OB R R ANOR AT
LT A8 N 25 T VS RS FOE =X 3 1 HoA o
SUSCAY A IR R el ] B, S A e A A
DR S IBCE T T AR R aE SR A2 A AH
IR, - SRR R A T E A LUE U Y
BRI G5 1, T 5o s L R S S A U
BRI A SCAE N i

5 4. The Internet is made up of elec-
trons, so there is not really anything physically
to grab hold of like in a brick— and— mortar
business.

A 30« FLIG A R ph A% R R T RS
WA b SR TR BT A AR BEAR T HE SC B
TR AL A

AT 649 0 B brick—and—mortar 5 1H]
& “THIAAUKIR” , iZ e sl AR IR SR B TR
AR S, (HL RS IR BLAT A S, (ELBEAS B DR
P A HOE SN A A B 1L, (H iR 44
P I GRS IR B0 Y BORG B , 4K LR A
R B AR e ORI A B (RO, T AR
2006 110) o Bl s ZEUT 3 I A PR A A
25T R A S A DR iy B 1Y B 28, brick—
and—mortar i “ BT HEAY” o

22ERRE R R S
SO ) A el A5 50 5 R R R RS R A o
JC RS AT BE , TERERE AT L4k 3] B SE A PR AH
RLRIRER , FE I ST BLASOR A 2

%] 5. Maverick purchasing account for 1/
3 of operating expenditures, costing a 15% to
27% premium on those purchases.

A0 B B OR M 5 T T B SO = 2
— EARESNBI S 15%5 27% .

IINT < A BHAS A AR SR Bz A 2 s
LRSI CUBRR H AR S AR Rk
Rl AN BRI | B BRI A5
AR P TR A IR B R AR A R v AT A B
B ORI

2.3 IR A DR SRR AR .l
THHEE S T ERE &R A A AR SO
S5, O AR DR A A A A k™, IR ] LA
IR A R, Al R E I A S A R 5 A
DRI I A A LR 15, 408 T 57 BOASE [ A 4

© 590290 g o



55 5i% (BUSINESS TRANSLATION)

il EE A (A

1416 : SSL (Secure Socket Layer), for exam-
ple, provides data encryption, server authenti-
cation, message integrity, and optional client
authentication for a TCP/IP connection.

i 30 SSLOR 4 g ) (Mo
% R R, AR RNE i ELRT LR
3 1 TCP/IP (Bt fhil /48 4 ik ) L 12 94T
R PR B RE AR S

5] 7. Consumers in the U.S. can buy
Iphone through Amazon.com and BestBuy.
come.

A S : [V 22 AT LA e SR A
T8 Iphone.

3R 6 R TR BRI REA A S
AT BT R T A B AR A A S RS
125 5 e e R O A 0 O L e R S O e B 5
B I b 4G, B L T S LA Al i 22
Rt

WS

B R e B Y SO R 4 R
i BOSEE | T LT e A B B A Hoks
s P e AR5 2y B AR A A SR R S LA
B e e REE AT, 20 BT Pt L] Al e

Jrk A BT MR B ) BEAR AN B, A B
TR BIRCSRE P 3 B B P e A B
T R AR S B A BRSNS B A
B TSI B R T 5 1 Bk AL

%% Rk
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Word Formation and Translation of
E-commerce English Words: A Memetics

Perspective
HAN Shugin

College of Arts, China University of Petroleum, Qingdao, 266580, China

[Abstract] E- commerce English, as a variation of English for Specific Purpose (ESP), boasts of

unique word- formation features. This paper, in light of memetics, discusses its word formation via

strong memes, meme replication and meme mutation and then proposes a memetic view of their Chi-

nese translation based on empirical studies.

[ Keywords ] E-commerce English; memetics; word formation; translation
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e 25 SCAS O R AT 9 ——HE SR
a R I

%%\ 7 @

JE A% B ERAMTE TR

J& R EM 510515

W EARHMETRT,FER) OB RBMAZT AV EN TRAMFHHEREARM, AE
TERZERFEH BEHHLAMFREL, BB AH LA FERELFE L BB HHREREETIE
R, FENMEAERRFETFREERANEAH A OFERAEIHHREERFHH A OEERM—H

MR, EARBLERM A RE ERRETEL ANERELFRIAHLAMFETR, TAY FL

B A ML R FF R AR RGMFL A,

RRSERE . O UK IE RSB RS A 0E

—.5lF

5 SCARYZ A8 1 B BR B T (0 FH i
AT B 1 A5 A A RE A A RS B o R % SCAR
EA SCREIE S T A | ST R R e
B P R B (BRSO, 2009: 47) |, IR, 7E 4T
PR SCAS BHRE IR, R 2 IR 2 S 1 B R i Y
R - BDREF 8B SR EAE ThRE T4
FIAT 3252 (SR TR 4x , 2003 ) . 75 75 B0 52 1 o]
JE R FET I B R, DR I AR AR A SR
T T 28 R B B SCAS B Y B B SR T AE
P % SCA BRE BT, o S AR SE R
WAL T . F 50 (2007 ) 8 B A 4t
B AE TR R SO, 48 2 IR B
AT 2 28 Fm) 5 S A R 5 288 | 2 B T 3R 1 4%
H , ANERCS B TR Y, 55 MR AR RO TR T A2
HUE LA ANATE N RE .

I (#5755, 2004 ; F K3k ,2005; ZZ 4T,
2006; fifi 3, 2015) FEE T B A R A B S RS
B RHREMEAT TWRSY, SR, fEA AAE R 0
PR R0 g T T e s R R R AN SR IR
A& (2007) 8 5B 5 T BH 0 A B B R
B ORERREAES T T RS (DB T R 5 0 5
FRE) 4% Sl BE NG BT 1 S R R O A R PR )
SRR AR R FLRH AT T R 5 A AR
(2016) K& THE SR 55 28 EEAG A1 S 757 765 B st afe

AT B ER T8 PR T 65 il e i 1T 1) R RO
W o FH T 52 288 7 8 SCAS B 09 0 TRV R B
2%, BLAEER T R T HET T 43 BT I AN Be A B
T IR, T T HE SR R 8 B2 1 B Rt
T N R PR SR AR )
IRF P 2 T FE e T 7 (R , LS 8 B i
1R AR A RH R 0 R S R A — e R
T ARSI AE R A W o8 L0 I 8 FHE SR
A 38 B P SR A5 T TR B B U R
H TR R A A TR

—ERERZENRATHEBIE

(— ) HEZLGE 2

SE S B 52 C. J. Fillmore 75 1975 4E 1§ 4E
PAME ST I AGE B SHESRE ST T 2
R AE IE o S W) AR HE B2 2 28 1% P ARG 4
PR R, F &0 P A AH L | B
PR AT o] — ] It 28 L T fie 4 {18 2R 5% 5 6
Hi$” (Fillmore, 1982: 111) {2 5 , 430
Mk R AT A R R AR Y AR
FRARFEAE S R G AR — A, W ZH LA PR
B JUT A0 ) R AR SR A R A BB —
ARTAE A& S5 A v 1 L — R A i A —
AR SCAR B — U 5 P e, e e A
B F B1%00% (Fillmore, 1982: 111-137) L Fill-
more (1982, 1994) 58 FSHEZRBEER IR 1 5 S fr

D#F BT, E TR EFAN G RINERHF R, AR B orsE 3§ WFRH T8 AHEENA
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S HH AR S R 3 2 AN, R Y AR T A
5 SCAR N SO S A BRI R
) g IRt A A 2 B VR L R, AR
AT e 25 Ak AR TR, A 2B U ) B A — (R e 1Y
HEZE 2 e 4 T HRL A5 HT o 4% 2K, Fillmore 1
HEZR SCHEA T T T B 3% WA BE A
FER B S Ak 4 R E A A, R S A
L5 AT 545 B (Fillmore 2003:263, 271),
F G AT B HE R L AR A — R 5 A i
JR BB T — R R A, At 5 RS A ] MR AT
e LIMESR B 5o, A BE AN [ HE 2R A&
HA e R BIRES , e B IR (il
o) e R A B ASAH B (TEST.48,2011)

Fillmore B4 AE 2 FH 56 772 55 A 16 8 B . SC
R4 55 LG 5 Ak S R A — (A R B, 2%
ALy, e A A R AR B AT P I R AR RE S A
i 7 F R A . RAE SR 2 D40 3 — (A
22 (Croft &Cruse 2004 :15), — it AR AT 22 HlE
2, WI[FURNITURE|HEZE 40 45 desk . drawer
table S5 M o — fHEIHE Hfu 55 )i A AR 2 ik 2
WESHESR T B S HE B o 2 AH B B ) 2
BB TS ER, SR SHES TR H
B R SR X GEEH i E SR ) B
HEAT R 3E o HE ZE R 5 28 0 AR AT A H g
(Lowe et al.1997:19) , 5 & B /E & “ E 5|
(evoke) B A% 5 (project) 78 7 8 F & 0y H Y
FEZL” (Fillmore 2006:613) , t 5 J2& i 5 55
1% HE 28 B Bl 55 25 00 FR f# A 3£ | Fillmore
(1982) FY[ 7 2438 5 IHEZE (Commercial Event
Frame) 5% T 743 goods Fll money S5 HiE & 2
HbIBAT buy sell FHEZL TR MEEGHES LR
B E G| AUREZR 2 [H] [ R ), B S HEZE Y
MAEA]— AR T 2, B RAE S L R HoAth T 4B
B WIS o FE R 2R &5 T Ll 22 VK OE B A
B, HE 2 2R 00 5 25 5 | f18 [) Ry, Y HEE 240 Al 4 [
IRFICG o

(ZONERLGE F 2 B 5

H AL 70 SRR AIE 7 BB ALK,
A 328 30 BE 0 SR A R A R 5 ) A

B TR 5T o BHRE T 5% B AE 35 2L M
B T 3 B S T 9 0 R ik T AR
(Bell, 2005: 105) . 7 B IRy, 3% 4 14 (5 1 A5
] M Y5 R AR ) S e A A P e VA
AR A R o T RIRE P R A [ R
TERE S S RGN SUILHESE R 4% B A7 e 2%
5B VR 5 S R A — 2 RS TS
ANTRVRE 5 HP AR ) R RO HE B, 408 1T 352 85R% ST
PRARR e 2 2 45 4 38 (2R IER, 2010) .
DRI, R S0 5 A R AR o 1 2 LA e i
AR E T RS, 18 T B — 2 BRR
e, 15 PO R A i T B 0 T R A
SRH T B A LA B R B A AE TR
FHIR B, SRAZ 75 W B A 705 465 5 A A e
R, 115 S R A A HE SR AT 201
e

e RS FT I, ) FHAE 20 55 28 B
A DL ) R ) T 3 TR S A At
T LAy T RS R R HE SR 1
LRSI RR N R %, TE M A8 ZR AR B A A
AHELR | I35 5| B I {IA AE 22 28 2500 B (4 O
2, DLER R AR A B o TS
FE B ATTEAEZE R G AIRAE R ) 22 7 L K SC
FEHEZR Y 22 5, AR H Y REHEZL AR REHE
ZREE B — B, 35 6 ZEUR R AR B (A HE 2R B 1
F B RS A H 0 REAE 2R DLk e HE S o0
R 2 M 58 LAE B H B REAE 28 B G5 AE
AR — 2 H .

(=) I TFHEZL R

TER B SCAS BRI AR IR 5B M
FORE , FAM 0T LUK 7 55 SR I B0 At i B
T IRRAE S | 7 5 B S R SR AE SRR S
HEHL = AR AE SR 3k CFF R, 2016) o 5B 5 A1
e HE 2R U5 8 0 S HE 2R AN B 8 58 I S HE
20 0] DA B R SR R A A B R
FE(BRISO6 . THT, 2011:32) 5 o 5 B3 20
e FEE A S L R R 55 B S B S LA
AR, 6 705 6 A fit 7o 5 SRS i

35 BT SCAS
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IR B , Qo R AR A S R IR Ry B SO R 1Y
M, S & AE (2004) 52 R U0 AR BAT A B Y
P 7 R, RISl YR 1% {1 B 5 0 LA
LA BB PR R R SC A YE R T 5 A 2L
B A REEA B0 R — BRI AR R IR
i, 76 7 5 R e B A SR A A R A5 |
TR Bl R R SRR M I R S R AR
weF T T R A T TR P R
R, BRI DRI P el A A4 S5 R MR R A8
L PR R R AT RS, LR B A TR 2
P
i 705 TR a0 R D 3 A A S U

A R R H ARG R SOAS 0 A T i R
B URRE SCA IR, B A JEGRY i A5 A
SCAS 9 A1 5 AL A Y R SR AE R o 2
PR AEAREE BB H B RESOAS IR, , i T 2
AR R 5 I SCAS PP 25 e AT 9 R 22
HEZL, A OB A T 05 H O RRAE 2R, SR 1% 7
afad T RATE AR 5 Rk TR R B 3
A TR AL b, R e YR A AR R
B IR R 2 B AR SO B B st 2 1)
TR0 FRIE IR 3 B BRI AL T HE AL
it B ) R B DA TR e a0 R 0 A S A
[ BB, An el 1 B o

FoBrE

FEoME

R TTR
BERIERTTE
ERIEE TR
AL TR

S e 1 5 I e

1T

EREBREFE

B 1 I TAR S5 & 500 WA SRR R A2 A

nfE 1R 5 — RS BRSBTS IRRE SCAR
T 5 B S PR R B SUAR, R 7 SRR
A SUAS B AR 5l B R AT B U G AR 75
SIAIHESRAES 75 AR , RIS TS HESE T
R OESHELRICER N S HERLIC R FSCIBHE
ZROCER G5 | O HE S 1 1 5 28 Ak v
B RO TR AIE LY 5E S RER
SR R W HVRE 282 1) il 5 s 558 RIAE 2119 52

T S
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FEBG T RRNIGE FERE SR SUAS HE A i
Al , AL AESRE S 28 IR S R 20 PR B R AR
TE PR B, RITE BR AR IR SCAS 3R FEHE SR A ik
B b AE H YRR T AR AR S A VLT AR
TEIE — P B, i T B O R AR SO
SRAR G B RO AR I B A5 S A AR SR
P g a5 BB A HRR R RE S R G
A TR B E L, e fR fE BRI SO A7
RIE I TAFGEF RSOl GERIER R
A LA ZE R i i T REFAESA
BRI DL , a5 AL 2w i O AR A AE
SN T B, 75 R 5 DR R HE L A 0 T A
aET A H BRRAESE 718 — B BL, w8
At EA R R R U R AR 5 R
JiE AT o 42T A&, AR S5 | e 5 SCAS st
11, B I ] 22 AR AE SRR A T B EE M T i
T 5 H AR R HE 28 LU B B 85 H 00 i FE 2 B
T B DR R RE SEAR — 250 H A, S T 3 4 5
T B R H

= ETERERENAB X ATEE

1. 5 H RREHESR A S A

L1 #ESHEROCR

TE B SO T |, TRRRAE 2R M &
AR F AR B — 2 08 H B RRHEZS A
ST H AT A A TE IR AN H B RR
el PTG | RO ZR rp, al L B AR
BOCHEAAE A B EBI G . — R AEAUE
MBESHESOCR A S B ; BRI
MHESR LR ES EAN B (FEA7. 48,2011
54) AE BRI BRA AR, B ST
IEFERIRERRESLS B, SRR R T IRER £ BUIE
S [ HEEHESE , 5 IR R B 5 AU RESR B
FUERRHESL S B (H R B S HERO LR
B H A REBESHESL U A — SR, il 23
FB H A REAE S T H A

FE AR R i H HEZE R H B FR[HOLL-
DAY [HEZLTE IR ] R J A0 HLg iR H H SHESE
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LR EEA AR . fEHan, 7E G FE B
fiff JEE 5 BT 5 SR (4R ) (1 2R, 2000)
— P, “international business” #¥ 55 5 |8 [
57 AR BB 51 5 " e B S b F A 206
Hr, —fif 2 “International Business” , 55 — fifi
J& “International Trade” . 41 3} LV 18 P A 24
A e B, A0 DA AN AN — R
W T 5T B N S FIES 2R F AN 58 A ] o
W5 5y " G | AREZR P N R S AE T = B
TR TR IR B B 28 B b, 1B S B PR
P8 KA B N ZS . P, “internation-
al business” FI “ [ FE 7 " LS HEZE U R
ANEHE, .Jﬂ:*ﬁﬂﬁ/}?%%fﬁ,ﬁ%%ﬁfﬁﬂ’ﬁ%
HEZR b 8 H B REHESL A T HE A, 3% % BB
B RO R A B — 2L P FL A : Firms that
claim to have been injured by foreign firms
who dump their products in the domestic mar-
ket at low prices can appeal, through a quasi-
judicial procedure, to the Commerce Depart-
ment for relief. ( FE:3C, 1998 145)05%%2A
HH RS SRS AR [ R RS A R A i
ZﬁlﬁfﬁﬁTULLﬂﬁjlj&Eﬁﬁfuﬁf’ﬁ%%ﬁ
&t R AT, RO L AR RZRE SCH appeal
B RS HIER A A% AR APPEALIHESE
A H BFEH R IREZR A0 5 AHESE E?ET~
A o H HRE]H AR HEZE 6035 A A HE 2L
%?,ﬁ’ﬁ/ﬁ AE SR APPEAL] 1 75 A7 HE 42 Jn%?

LR, USRS “appeal "RERL HBR”, BESRAE

SRS, (R AL AR QT R A — 2, H
ﬁ‘ﬁgiﬁ H ) EEHEZL , # “appeal " 7% 5 “ i
n}:{:”

AR N H R, i T & B E AR ER S M
A SCREE LA TR B I A e 4,
1M AL 5 5 v R T AR TE R AR IE T

JEHAERY, HR A H R SHEZ TR A ]
RE I AN 58 42—k o 30T LAY 7 B SCA
B, 55 70 TP P o i e Y 8 35 5 |
HIERESOCR B ES [AEE T R 5%

B 22T M AR B R, TR S IS AE
”EP ) B ELA S O RE 2%, 18 AT SRR
AR AR I R A TS SR RO T R B

f%ﬂ?ﬂ % B I 7E RO E SR, 18 BRAE RS T IRGE
nn%&ﬂﬁ’iﬁ%‘* ARG HBURZE
2 R HELCR
%HIEE% 25, e B AU Bkt A
Hh RN LR Y R T eI R A L
AR SOHELE SR 1% DR RS 1) TR TR
jtﬂ‘“qjﬁii}%}%zj‘ﬁ%ﬂﬁn CRUATGR , BE & BN
FHS B BIREE 0 BB AN BTG 2 | 18 R A R
AR SR B AN B bl s 2, 4 T el B LS
ialﬂﬁ BRHIAGEA TR ARIRE s
i, A (s BR B B 56 A
i%E 7)<1§17J“Ab?f£jtﬂéw¢nﬂtﬂ$ﬁ 5] £ e, D
TEFAM YRR g OMEZE  RlRE
TG IHESE | HE S 368 5 i 55 28 HA FROEVEHT
AN 2 B e TR ROAE R, 2 28 F) e A A o
B, 5 “order” — 5 EL 5| Hi [ARMYHE
20 UE T HE R S R s G
[BUSINESSIHESE, Il 5% “RT 8L el ” 2 0 s 7
Fb i “vice president” W 5] H [CONGRESS)]
HESE, FLFE N R RIAB 4, M AE[COMPANY [HE
2k, FLFE RN BRI AR ALy L
BLE[BANKIHESE b, JHE 288 S0 (AR AR 114 1
O AHE T% P SHE” FEREE D, s E T L
HR 45 U5 G 5 nnﬁﬁ‘%%l A HE Z8 2 A o L
A, T T R H A REHESE By H Y . 5
AL 4]
5] 1: The Buyer shall establish a Letter of
Credit before the above stipulated time.

R+ BT WA SRR R E IR ] N %7 A5

oS

12 You can call to check your balance,

pay a bill, discuss a personal loan or increase
your Visa Card limit.

ik e« VR AT LA T 2 R AT R A W SR
i, SORTRR B, A SN B A L R S 4
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HERESS R R R

HP IR A R R R AN R Y 32
PRI« (1) 3338 AN 5L 5 5 JHHE B2 7 A B
S, (A AR e 5 B A B O 20T A
REEE YR 3% sE I DD & 280 O B8 A ana
S SOHESR 5 A T, AN T AT
AR LN R G RE 28 R, SR AU AR
T IE SO EERE Y HEAR F T A AR A A 5 T 5
5 | S8 S HL B SR A T PR o 3 AR T
A A DA T R HHE 2 P G S 5 28 0 1 7 5k
fi#t o TEH 1 H B “buyer” F1“Letter of Credit” 7£
R Hh OIS 1Y) 2 8 N H Y B R AE Y
“establish” JH 7R 15 —HEZE B J7 A5 38
Z Y IR RS B Y (B R T “estab-
Lish” PTG A2 st oy " B R A i — R
HEZR, BASR AN REIE FEHE S P B 8 Ikt /)
MEZEIC R o PR, 5 S 36 H Y B HE SR A A 7
HAE IS —HEZE 1Y “establish” i 0 7% B
B B 1 2 5 SCH, T “balance” I
“Timit” phi ] ] () 8 28 1 B AR, R
ANBEIE WS | e /A) 1 FE R SR AT (telephone
bank ) FJ1E S AESR , ILHEZR th A AH B T &R LE
U “bill” “loan” “Visa card” B8 AH B 38 2 7T LA
A D IR RS T (SRATIHESE , Rk
Y REHE 2L HREAZ | i “balance” F“Timit” s
JI PR A AR R R

a ) R B MR D) N R R R
A5 SCAS B B R DR M R 705 SCAS TRl 3
B h, A 2 G A I TR A AR
BT AT LA ) A Y R AR R 2 L R AR
T SRR IS R 2 SR S AN
T, B AN R, il = R

1.3 BRERITR

TE R BT B RE AT IR EE A H B 5
T | P HE SR A S HESE ST R AR R (HE
FHEZICRHA B, I BES B ¥
JEVE Bt FERT AR, QiR — A B
OB SR A A AL AROR AR IR, HIl g

%582 (BUSINESS TRANSLATION)

E TN AR o DR RS 7E AR IR E 5 AEHE
ZOABERE H AYRE[LILY REZE Wi &4 <4l
BAPTF R OUR  MLILY HEZRAE 5
NBYBENE RS A ST R R ITR, Rrp
B PR AR TR S BN A AE , E AR
TR BRI TR T o R A S A 125
e AE LR AR , 1 B PR e A6 P 421 35 1)
BERIUR ;[ B, BRE R L ERER S A
SRR ER  RMITE R H AR
[PEACOCKIHEZL Hr RIS AT “ 12 355 7 AN B FRJZ
W AR R IOUER CFR N, B “Let s
get this turkey on the road” A } “How could
you hang out with those turkeys? " ig Wy 1] i
IKF , “turkey” 75 i /A H 9 REUR R B B
JEIIITRDE”  fR E R BIRRIN” AR
ELAEME “turkey” BRI “KE” BN , WL B
wrik | o TEERR K BRIMEA R KB
RO, BT, ek TURKEY JHEA 1Y
BLOURE M E 2 R8RS 1
f “turkey” HRHAT AU KREEE B Rz
JUR , NTE BRI, i i S BHE AR RS
(4T G AR AR AT 000 Y BRAR A 42 DL kE
HH B R AR o o A R IR ) A R SR
7 B 38 GAE JR 0 2% M B B B3 5 T 8 A0 B A
ko

L4 RiBs iR R HESOTR

TR 75 et R N A AT SE AR T R
L A8 A AR T R 05 SO 9 A 2URR AL
BRI B REE A L R R R R R AR
af H AT 5 R R B T B R % S FE H
F4 ) 3% 50 o AR ME S 28 B By, HE S —
IR FR AT AR, DR T R B et R S 4511 A
JOCER BA —E W R R AR 22, SRR HE
P RHEAOT R AR AN E B Y , AP G AE
TR A TS e RAER I
Al T R RN Rl R A HESOTR
FRSECTE , T s HE SR LR (Y SR i et 2
HEZRE A AT AR 5l (5 SR R g BB T
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HFr A REGIC R S A ARG 3) TIEA T
DL — R ] 2 W R S B A3 0 B 1)

A1 EZE NG R ER AN RS
(% %,2015:34)

ACCELERATE PTE LTD

A leading distributor of consumer head-
phones would like to invite enthusiastic, en-
ergetic and motivated candidate to fill the
following vacancy:

Sales Representative (FMC Headphones)
Duties: Service assigned accounts to achieve
sales, distribution and display objectives.
Gather market intelligence.

Needs:Degree  preferably in  Marketing.;

Min. 5 years of related working experience;

independently and “street—smart”, commit-

ted and a team player.

MR L b RE R AR R, QSR a8 5  dis-
play” “intelligence” il “street—smart” 43 ]
AR RR I RN AR B R R
T8 KR 10 RE AR AN RE LS | 5% 5 B 19 H Y ER
HE 2R 2 %% (frame systems ) LA JZ YR HE B8 (sub-
frames ) , WAL RIS AR IO RE SO REVE RS ElIR
Al H AURRHEZL N B R B 2S iz (slots ) o 18 Al
i e NEZRIT R B 2R iR SC R TR YRR
FARDL o 76 B s v, 3 5 S P HE R 5 38
B PR SCHESL LR IHE o8 B 1 06, L
e — e e B S AUR AT AR
I, &% AL S HE RO R S AR AT &
(A5 HEZEMFR IS HESE , A0 A5l it L3
A SRAE SR A T HOAR o R4 I o R A du-
ties” — i HP 19 “display” — &) 1E B %5 SCAS
SRl LR R CHUR R R BE R L (HE
“achieve sales distribution and display objec-
tives” H [ “ display” £ % [ & [ 81 B A0 R HE
SOOI [OCREZR rp 9 E b o T AR A
JLE, 2, M display” PRAF 5 FE S HE
F A REALS | HH (89 B AU IHE SR LA R [ 25 ok
HEZR [A] P, “intelligence” A5 1R Z & 58, 1]

PLZR BTy 174 (HR e Rz 3 510K
HEZE b, FOB R HE SO0 R 5% Tl 5 15
B “street—smart” ULAR #EHEAE | 53 B BE A7
At T IE AR R R A TE
FERERE 781 E A B o 1T “street—smart”
AL SRR REZE ([ 8985 AR IR AE
2, BT LA RERZAR 2 ) B BB AR I
FRE I By —FEEOR , A I A HA
AR AR I 2 RE A TR AT AE
ERYRES” HE Y E R TE MR TP A H
R REAE 1% 18 5 IO HE 2R 0 3% 56 78 I 3% 1S
CBEBATHE N AN

2. T H BYREHESR Y

T BT B YRR R AR | A HE SR B R B
H &5 BT A 50 H 555 BT R SO pIrke
AW, IRERE S S I T B BYRERRE |
AUHEZE, REA S0 AR 00 5 S5 PR H 05555
7, I TEBRE fT s rh | 3 5 S i vt
eI RIHESE, BIVHT A —fRIESE,

2.1 FrAHESE

NBRE S B 1 et LU A R, i 5
FARVERAATE , AN W] 58 7 b 10 [] 28 55 6
BB —— B, K H a5 R A B
U5 G T e A S 5 IR RE LA A B H
i IR A RESE

tean, “flesh” il 81 F[BODY S ANATO-
MY HEZE , 11 “meat” {1 B F[FOODJHEZE , —
) 3 22 9 I EFE “flesh and bones” Fll
“meat and potatoes” [1) #5 fit. H' (Croft &Cruse
2004: 18) FEr BT " BES AU HES AR
A — o e, BEE N 5 “pigeon” I 1 T
[FOODJHEZL , ifij “dove” il & T [BIRDIHESE ,
T P s A BT 55 7 A A HE 2R - AT
— .

PR SR MR BLECR , 2 5 5
H, e "5 I “In addition, we have adopt-
ed a tax refund policy to encourage export...”
(CREAC),2000(1):6) o A Hpr ) Y PR BB
9P B “a tax refund policy” /€ FE 1Y 3R
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A A A S O , 3 SR BB, (HR T U
SR B, R R BEA — E T RE
“drawback” , T 7E 01 & - 79 0 (B & AR )
A L (SR 5T, 1995:34)  JE S “Expor-
tation was encouraged sometimes by draw-
backs, sometimes by bounties...” K I, , “ i [
IR ERZAE R drawback policy” B B HEfE

2.2 R SUARAESE

SCARAE ZRER AR e SCAAT ol o 58RI RE = 5
PEal By, ol 5 AR TRl ER KB
Y REEE , FH T AR A S AT Y B B R B B
SR ELAG P 1, PRk 1 B2 R A
MR SRS & A AR, R — (R AE 4L B )
—fEER g R —E g Uk E R B
E A T BRURR A SCAA B B SCARRE SR S S
A HEZR il 53 FEARAS H A 8k 1 1 A A
S5 D [ 1% e O HE 8 R R R 9 AR, 3]
B A3 A M A S RREE AT RO
(Feldman, 2006: 189)

FAAE e He— R LRSS AR 2
FAS S S EHELAN] 18 R R aB N R P
AR TS IR T R B IR LA IR A S Ak
SEHAN AR, DA B TR R SCARRESE ST
FORATRESE AR IR, 156 5 R 8 AR
TRBAIAE L | FRAM e B s ml A B R 72
Hh T SR i A S B R TR A P AE SR B
SCARRESE T S H S 2 BT TR , SRR P H
BRRE R HTE B AR Rh A8 2 AE LRI SO AE 4R
rh AR, O EE 48 B TR SO BRERE SCAR Y
IR AE HBRE I R i

TE TR FRIRF A0 R 55 5 AU 2 RS AESE, 5l
AN BB L IE B AR AR SR AT SO E SR A AT A 5
TR, AR T BB U RE SR,
i FU) fi 32 DUAH [58] F) ] 55 005 AH [ 1 STARAE
2R HEAnTE Y 5 N B S IR B, AP AR S
BN 59 [MEAT DISHESHE %2 5t 2 — 1
A SCTACREZE AR S0P 1Y PAASUR 23 (O
£, 35 £ JH A& 28 ) (flesh of animals used as
food, excluding fish and birds)” A4 7] &5 i —
HEZE o (H R 70 LR SCAL S 1 [ 5 32 [HE SR A
Bl RS AR SR 3" 5 | R R T
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RE R AH B STARMESR , LG 200 7T A B Ak
B OB i e MO T B R
B, i SRR E SCAHE SR DA A B FE 2R C R
AIEr PR A BE AR , R R TP L e
OB SO RESE.

M 4 E

S SC TR B9 1 T HE 2 56 38 B B ER AY R
WA B s A, LT L RIS Sl U
7S 18 A ) R ) ARG R SR 5 | Y
HEZR I 755 ZE PR , SRR AR E AU RE SR
VEFBrE M s et H A REHE SR LB BL R 5
U S MESR R R B H A0 REHE AN — EAy
e HESRGE 28 B B G a8 R PR ARGl = T AR
20 TR Rt R T A YO BRI £ B
Horp g 8 RN A B B R A
Lo BRARREFE ) —SE B R SE A AN ), BT S
Af 2 (1 IR S FLARRE A, DR R TAHE DGR
35 55 B 14 B R AT 5 1T L 2 R e v I
At 7 RSO B 22 55 T AL B0 s A A R
PRI BAT — R Y B85 I RE R 5 3 S
TR 95 SCAS Tl T B T DA 2R

(D TERT 5 SO BIRE T b, S 5 AL 28
LB R TR A C R A £ R
IR 55 T S5 A, 1B SE s m] LY R 1
FREPR SRR 2215 L 18 R DN B R 5 DA O 58
HIREZRAT5 55 H B H A SR A2 , R 5
AN T SRR 7 2 W5 | AT R
HIREZR A REASE R 3t LA DA A o

(2) ISR PRE R RE S P A RE SR B H Y
art AN — SR AR F RS A R8RS AR A
FRABNIE , 5 T 2 B B a8 RE T
B A A B R AE SR A T HEOTE , B )i
Fr B A S Sl 2, 18 — A R L E R
BANE A A EAE S T E AR A I A ;

(3 ) AR5 i 75 TR s T A 24 1
PEAERG , BB SR LE PR ST R e
AR [ G 1 o N SRS S A B Rk
PRI, 7 TR s R S — S8 R 5 00T A ) X A
SUAR A — {18137 WA ) 8 e, € T 7 T R IR
Ty i P SCHE ARG B

(4) % T 2 AEME AR ) 8 T A R
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On Translation of Business Texts
—From the Perspective of Frame Semantics

JIANG Liping

Guangdong Mechanical and Electrical Polytechnic, Guangzhou, 510515, China

[Abstract] In business translation, the translator is often exposed to the influence of conceptual mean-
ing of business source language caused by semantics misunderstanding. Starting from the theory of
frame semantics and taking features of business texts, this research points out that the essence of trans-
lation of business texts lies in the procedure in which the consistence of frameworks between the source
business language text and the target one can be achieved by the reconstructing and rebuilding of the
target language framework through the guidance of target business framework. Therefore. Semantics
and cognitive frame are closely related, the former being subjected to the latter; therefore, guiding the
translation of business texts with frame semantics, to some extent, the mistranslation can be avoided
and the quality of translation can be improved accordingly.

[Keywords] bustness text; frame Semantics; business translation

(continued from Page 056, 43056 & )

The Features of Translation Service in the
Information Age and the Cultivation of

Translation Professional Competence
SONG Bo

Tianjin Sino-German University of Applied Sciences, Tianjin, 300350, China

[Abstract] This paper starts with the features of translation service in the information age, and then analy-
ses the main causes for pragmatic failure in translation due to translator’ s deficiency in cultural difference
cognition and grasping the bilingual structures. Finally, it provides some solutions to enhance translator’ s

recognition of the cultural differences, to tmprove their information retrieving ability, mutual inspection and

cooperalion awareness.

[ Keywords ] translation service; cultural difference; translation ability; professional quality

@/@\@ 039 @/@\9



55 5i% (BUSINESS TRANSLATION)

The New Approach of Cultivating Business
Interpreter with Cultural Sensibility

JIA Xiaofeng

School of Foreign Languages, Lanzhou Univ. of Tech., Lanzhou, 730050, China

[Absiract] With the expansion of economic globalization and the rapid economic development in China,

there are more and more frequent international business activities and business English interpretation has

gradually drawn people’s attention. Every language exists in its specific cultural background, and business

English interpretation, in fact, is a kind of cross- cultural communication behavior in business context.

Therefore, Business English interpreter must attach great importance to the cultural differences between

source language and target language, improve the ability of cross-cultural translation, and try to be a cul-

tural interpreter in international business. The paper attempts to explore why and how the business interpret-

er with cultural sensibility should be cultivated through the analysts on background and examples in busi-

ness English interpreting practice, and it takes functional translation theory as the instruction.

[ Keywords) business interpreter; cultural sensibility; functional translation theory

1. Introduction

Business English, as one type of ESP, is
an important tool in international economic
and trade communication, which acts as a vital
role in expediting the process of international-
ization. As the intermediary of cross— cultural
business communication, business interpreters
are responsible for resolving communicative
barriers between different cultures in order to
promote successful business transactions and
trade development. However, there are many
factors in this specific context that influence
the interpreting conduct, such as special rela-
tions between initiators and receivers, environ-
ment and especially cultural background of
this activity.

Business interpretation develops with a
short history in China. Consequently, the re-
search of business English interpretation has

also been going through a transitory develop-

D Fuese, 5 k60, A, BB AT @) FER S RIAHTR

ment history. Business interpreting research at
abroad is earlier than that in China. In 1994,
Mark Ellis and Christine Johnson accom-
plished the book Teaching Business English. It
introduces the background of the business ac-
tivity and summarizes the general features of
business English. However, this book only re-
fers to the business English rather than ex-
plores business English interpretation. Not un-
til the early 1980s, Chinese theorists started to
study business interpretation but very few re-
searches’ achievement focused on the features
and strategies of interpreting. In the early 21st
century, China began to pay attention to the in-
terpreting. In 2005, Liao Ying put forward the
features of business contracts, and he also pre-
sented the seven Cs (Completeness, Clearness,
Concreteness, Conciseness, Courtesy, Consid-
eration and Correctness) for business English

practice. Afterwards, the research on business

e 59040 @5 0



English interpreting has been increasingly per-
fected. In 2012, Mei Deming has systematical-
ly introduced interpreting methods in the book
New Business English Course. Xie Yingda
(2012) in the thesis of A Study of Cross—cultur-
al Business Interpreting—Coping Tactics of Cul-
ture Images from the Perspective of Interpre-
tive Theory analyzed the relation between busi-
ness English interpreting and cross— cultural
communication. Yu Yan (2013), in the thesis
Cross—cultural Pragmatic Failures in Business
Interpretation, presented that cultural factors
are the significant element in business English
interpreting. These researches have greatly pro-
moted the development of its theory, and pro-
vided guidance for the practice.

From the study review of business Eng-
lish interpretation, we can see that the existing
studies mainly focus on the theory, methods,
and strategies of business English interpreting.
Meanwhile, the studies related to the cultiva-
tion of business English interpreter are rare. In
fact, as the intermediary of cross—cultural busi-
ness communication, especially in the age of
globalization, the quality of business interpret-
ers directly determines the success or failure of
international business activities. On the basis
of former research, this paper applies function-
al translation theory as the instruction to ex-
plore why and how the cultural business inter-
preter should be cultivated. This paper has
great importance for both business English
learning and interpreting. It will help to im-
prove the standard and efficiency of business
English interpreting, and which is also benefi-
cial to the development of foreign trade and
economic prosperity.

2. The background and theory of cultivat-

ing Business Interpreter with cultural sensibili-

ty
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2.1 Background of cultivating Business In-
terpreter with cultural sensibility

Today, it is well- known throughout the
whole world that human beings have entered
the age of globalization. In this age, Great
changes have taken place in almost every field,
and there is in fact an ongoing trend of cultural-
ization of products and services. The added val-
ue of various products and services is increas-
ingly based on the cultural value rather than
its utility value. For many people, their deci-
sions to buy a product depend primarily on oth-
er considerations than that they can only use
the device. Therefore, as an interpreter of intro-
ducing and marketing various products and ser-
vices in international business, in order to ef-
fectively fulfill his responsibility, he must be
equipped with both expertise and cultural qual-
ity.

On the other hand, today’s China is being
in a great era of developing and prospering its
culture. Inheriting and carrying forward tradi-
tional culture, enhancing cultural self- confi-
dence and spreading Chinese excellent culture
throughout the whole world have become Chi-
na’ s development strategies. In this special
age, the interpreter should adapt to this ever—
changing and culture—oriented world and focus
on both promoting international business and
exporting Chinese excellent culture.

2.2 Theory of cultivating Business Inter-
preter with cultural sensibility

The development of functional translation
theory has experienced a long exploration. It
provided guidance for the business English in-
terpreting. Among the existing functional theo-
ries, we can see that the functional theories
take the “Skopos” theory as the prime princi-
ple, which proposes that the translator should

pay attention to the expected purpose and com-
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municative function of the target text in the tar-
get language and reach the function correspon-
dence between the source text and the target
text. Based on the Skopos theory, Justa Holz
Manttari (1984) put forward the theory of trans-
lational action which defined translation as a
cross— cultural behavior rather than a process
of language transmission. She suggests transla-
tor should pay attention to the analysis on par-
ticipants (initiator, translator, recipient---) and
cultures. To fill the deficiency of functional
translation theory, Christiane Nord came up
with the conception of function plus loyalty
(Nord, 1997). Function refers to the element
that makes the translation work in the expect-
ed way in target language environment. And
loyalty means the relationship between transla-
tor, receiver and cultures. Translators begin to
pay attention to culture elements and realize
the importance of culture in business English
translating. David Katan (1999) said: “As a
cultural mediator, the interpreter will need to
be a specialist in negotiating understanding
Therefore,

should have a good knowledge about cultural

between cultures.” interpreters
differences before language transformation.

3. How to cultivate Business Interpreter
with cultural sensibility

Educating the modern interpreters to be
more culturally savvy has become a consensus
of the whole society. For modern interpreters,
their success in promoting international busi-
ness is based above all on the ability to market
products and services in a culturally creative
way, which means that interpreters should al-
ways keep such things in mind as social re-
sponsibility, cultural awareness, self~improve-
ment etc. when they are engaged in their jobs.

3.1 To help business interpreting stu-

dents expand their scope of knowledge

The more and more elaborate social divi-
sion of labor caused by Industrial Revolution
come to result in the lack of understandings
and communications among different trades
and among different disciplines, which to
some extent restrict business interpreting stu-
dents’ horizon and creativity. Besides, in this
economy— oriented society, the Chinese busi-
ness interpreting students spend less and less
time on acquiring cultural knowledge and im-
proving their cultural quality, and thus their
scope of knowledge is seriously narrowed;
their cultural acquisition was neglected and
their imagination was almost stifled, which
lead to a result that Chinese interpreting grad-
uates are short of cultural awareness and cul-
tural creativity.

For the above reasons, to greatly widen
business interpreting students’ scope of knowl-
edge, institutes and organizations which spe-
cialize in cultivating interpreters should firstly
strive to innovate its educational conception
and reform its educational system, and then
under the guidance of the conceptions of Qual-
ity Education and General Education, they
must try to create a rich campus human and
academic environment in which students will
consciously and unconsciously be influenced.
In addition, in class, teachers had better adopt
effective methods to make their lectures full of
a strong flavor of humanities and try to guide
and encourage students to do more cultural
reading after class. As a Chinese famous schol-
ar named Ji Xianlin said: “Almost nobody ob-
jects to the requirement for a wide scope of
knowledge, because no matter how narrow and
specialized your research is, as long as you ac-
quire a wide scope of knowledge, you will be
far—sighted and your research will be promis-

ing.” Therefore, expanding business interpret-
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ing students’ scope of knowledge should be
given priority to in the cultivation of successful
Cultural Interpreters.

3.2 To cultivate business interpreting stu-
dents’ cultural awareness

Acquiring a wide scope of knowledge is
not equal to possessing a high cultural aware-
ness, because cultural awareness is in some
sense acquired through thinking, understand-
ing, insight, and even perception instead of
reading and accumulation.

In modern Chinese society, the education-
al system is mainly exam— oriented and thus
the current teaching method still stay with the
traditional cramming method of teaching,
which can’ t help business interpreting stu-
dents digest what they have been taught and
can’t help them cultivate the ability of think-
ing critically and even their cultural aware-
ness. In order to cultivate business interpret-
ing students’ cultural awareness, it is crucial
to change the conventional education patterns
and focus more on students’ abilities to think
critically and creatively and on students’ vir-
tues to behave honestly and elegantly. And
thus, teachers should firstly encourage inter-
preting students to study not only interpreting
skills but also human and social science. Next
teachers need to guide students to acquire im-
portant virtues like optimism, self-confidence,
loyalty, patriotism, sense of responsibility,
sense of competition etc. and more importantly
try to combine their expertise with these vir-
tues. Finally business interpreting students
should be instructed to establish correct world
outlook and views on life and values and strive
to be the compound Cultural Interpreters with
knowledge, skills, virtues and culture.

3.3 To cultivate business interpreting stu-

dents’ cultural creativity
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What is cultural creativity? From busi-
ness perspective, cultural creativity is tanta-
mount to the ability to promote internationally
successful products based on the utilization of
cultural capital. On the corporate level, cultur-
al creativity is based on a broad combination
of skills and expertise where things related to
cultural development are understood correctly
and used in the right way. For instance, a prod-
uct’ s design is often regarded as a discipline
that is only connected to aesthetics. However,
in fact, it is a much broader field, involving not
only the external appearance of a product, but
its quality, attractiveness and thereby its com-
petitiveness.

Today, we are entering an economy where
the main driving force is cultural creativity
and ever more tasks in the private as well as
public sectors call for more than just repetition
of old patterns, in other words, the creation of
new things. For this, we need to cultivate busi-
ness interpreting students with new skills, par-
ticularly those that can be labeled as cultural
creativity. However, for a long time, since Chi-
nese educational system is exam—oriented, the
business interpreting students had to be com-
mitted to improving their memory and testing
skills, and thus their creativity was seriously
hurt. Yet in fact, the cultivation of cultural cre-
ativity is closely related to imagination and
thinking capability. Therefore, to cultivate in-
terpreting students’ cultural creativity, based
on expanding their scope of knowledge and cul-
tivating their cultural awareness, teachers
should spare no efforts to create opportunities
to stimulate students’ imagination and to en-
hance their thinking capability, for instance,
teachers could choose to give lectures in inter-
preting lab or internship company instead of

traditional classroom; teachers could adopt
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case study rather than textbook study ete. In
addition, colleges should try to create an excel-
lent cultural atmosphere in order to help stu-
dents avoid being infected with pragmatism
and utilitarianism, because keeping a peaceful
and pure heart is critical for business interpret-
ing students to cultivate cultural creativity.

4. Conclusion

With the further development of globaliza-
tion and the deepening of the cross— cultural
communication, business interpreting is re-
garded not only as a part of international eco-
nomic activity but as a part of international cul-
tural communication. Business English inter-
preting as a bridge of communication arises at
this historic moment, and plays a more and
more important role in economic globalization.
It’s well-known that there are wide differenc-
es between eastern and western culture in his-
toric tradition, way of thinking and language
habits. Therefore, cross— cultural business in-
terpreting is not only the simple conversion be-
tween two languages but also contains cultural
interpretation, and cultural elements increas-
ingly draw more attention as a branch of inter-
preting research. And meanwhile, cultivating
cultural interpreter in international business is
becoming more and more urgent and signifi-

cant.
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It’ s simply not enough to look at the In-

come Statement and the Balance Sheet. You

need to understand the third piece of the puz-

zle to see the business in its entirety. "%
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record.""*
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On Application of Schema Theory to

Business English Translation
TANG Geyang

Shandong University of Political Science and Law, Jinan, 250014, China

[Abstract |With the development of economic globalization and the deepened economic relations in different

regions, cross-border economic activities are becoming more and more frequent. As a tool for international

communication, business English proves to be among the most widely-used ESP (English for Specific Pur-

poses). As a result, business English translation is expected to be of better quality. However, theortes that can

be applied to business English translation s still lacking. This article examines schema theory, which s

used to explain mental processes. People can acquire and construct textual meaning based on existing sche-

ma knowledge. In order to apply schema theory to business English translation, the article analyzes lan-

guage schema, content schema and structural schema to identify the role played by schema knowledge in

the mechanism of translation.

[ Keywords ] schema theory; language schema; content schema; structural schema; business English trans-

lation
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A Study on Stylistic Features of Contract
English in International Shipping Business

GUO Yubo

YAN Haifeng

Shanghai Maritime University, College of Foreign Languages, Shanghai, 201306

Shandong University of Political Science and Law, Ji'nan, Shandong, 2550014

[Abstract) In international shipping business, the contracts play the role of distinguishing the legal rights

and obligations of both parties. So it is significant to analyze the indispensable contract English in interna-

tional shipping business. This paper aims to research on the language features and stylistic characteristics

of contract English in international shipping business based on typical contract and detailed data. It not

only gives a brief introduction of language features in lexical, textual and grammatical levels through com-

paring special several contracts in an individual field, international shipping business, but also to explore

the specific identities in the shipping contract in order to understand language features better in the study

on contract English and eliminate the misunderstanding made in the international shipping business.

[ Keywords ] shipping contract English; stylistics features; international business

1. Introduction

With the development of the international
economy and shipping business, it is more and
more significant for contracts to regulate the
behavior and prescribe the rights and obliga-
tions among the related parties in the busi-
ness. The contracts are indispensable to safe-
guard the legal rights and interests and solve
the problems and disputes within the relevant
law. Also in international shipping business, it
involves more than two or three parties so that
the contracts must be focused in the field of
shipping business. Thus, the study about the
stylistic features of contract English in interna-
tional shipping business is quite remarkable to
benefit the studies of contracts and the rele-
vant parties in the international business. With

the help of former studies, this paper is devot-

ed to put forward the features in contract lan-
guage and analysis the characteristics of con-
tract English in international business through
comparing several contracts about internation-
al shipping business.

2. Stylistic Features of Contract English
in International Shipping Business

The contract in international shipping
business can be divided into a part of sub—cat-
egory in law field. It is a kind of agreement to
prescribe the corresponding civil rights and ob-
ligations with binding legally. To express dis-
creetly and carefully, the contract English
seeks to be precise and accurate in the lexical
level, textual level, and grammatical level.

1. Stylistic Features in Lexical Level

Considering the preciseness and specifici-

ty of the contract, the languages in the ship-

OIRFH, 7 FALART AR, AT 0 FF R B A BAUE 48 H SUREEF

FRHYE, B AT, R ARSI G SRR A S A
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ping business contract are expressed discreet-
ly and carefully. Through the general study,
the words can be concluded to be more profes-
sional or legal, formal and accurate.

Firstly, the legal language is common to
be used in the contract in international ship-
ping business. In addition to the legal English,
there exist lots of the technical and profession-
al words with the legal characteristics in the
language of the contract. Eg:

1) “Article 7 Jurisdiction This Agreement
shall be governed by and construed in accor-
dance with the laws of the country in which the
Agent has its principle place of business and
any dispute arising out of or in connection with
this Agreement shall be referred to arbitration
in that country subject to the procedures appli-
cable there.” (From Standard Liner and Gener-
al Agency Agreement)

In this sentence, the italics words repre-
sent the formal and professional English in the
contract. We usually express the “construed”
replaced by “explained” or “interpreted” in
the oral or spoken English, but the “con-
strued” has to be used for the stylistics func-
tions in the contract English when it comes to
the special discourse. Also, the “jurisdiction”
“arbitration”, “procedures” and “Agreement”
are some legal English used in this shipping
business contract for its own legal nature and
coerciveness. In addition, there are other
words like “terminate”, “commence”, “force
majeure”, “execute”, etc. with the professional
and legal characteristics as same as the other
contracts in shipping business.

Secondly, such kind of words as hereby,
whereas, hereof---, which are formed by an ad-
verb with a preposition suffix, appear in the

contract frequently, although they are not fa-

miliar with the contemporary English. They
are called archaic words which also belong to a
kind of legal language from Old and Middle
English. According to David Cristal and Derek
Davy (1969:208), archaic words nearly always
seem to add a touch of formality to the lan-
guage in which they occur. Apparently, the ar-
chaic words take an effect of stressing and clar-
ifying the indicated meaning of the context in
the contract English. Eg:

1) In witness whereof, the parties hereto
have caused this contract to be executed by
their duly authorized representatives on the
first date abovesaid. (From Agency Agreement
of Cargo Transportation)

In this sentence, the use of “whereof”,
“hereto”, “abovesaid” makes the same charac-
teristic and the better understanding for the
reader. They are beneficial for keeping the ve-
racity and preventing the ambiguity and misun-
derstanding from the content of shipping busi-
ness content.

Besides of the use of legal English and ar-
chaic words, the characteristic of the words
and terms shows the peculiarity of more exotic
words and the tendency of nominalizations. In
the contract of shipping business, some of the
contract language still maintains the style of
the original exotic language form. The term
“force majeure” and “agent ad litem” in most
of the contract of shipping business is respec-
tively from French and Latin. Nevertheless,
the exotic words is not so much as the nominal-
ization, they represent one of the features in
the contract English.

2. Stylistic Features in Textual Level

The stylistic features of the sentences de-
pend on the corresponding style of context. So

the choice of sentence style is determined by

© 59080 @0



the different ideographic functions of sentenc-
es with obvious tendency and emphasis. As the
former mentioned, the contract English of ship-
ping business may be deemed as a kind of le-
gal document. It’ s common in the shipping
business contract to use no elliptical or incom-
plete sentences but more long and compound
sentences. Sometimes, one long sentence can
constitute a paragraph with many logical claus-
es and modifiers in the settled situation. The
complicated and logical contents can reflect
the seriousness of the contract English of ship-
ping business and define the related rights and
obligations of the parties. Eg:

1) Any and all differences and disputes of
whatsoever nature arising out of this Charter
shall be put to arbitration in the City of New
York or in the City of London whichever place
is specified in Part I of this charter pursuant to
the laws relating to arbitration there in force,
before a board of three persons, consisting of
one arbitrator to be appointed by the Owner,
one by the Charterer, and one by the two so
chosen. (From Charter Party of Association of
Ship Brokers & Agents (U.S. A.), Inc.)

This is a sentence (78 words) constructed
by a subordinate clause, a complement, three
adverbial phrases and many other modifiers. It
is selected from the Charter Party of Associa-
tion of Ship Brokers & Agents (U.S. A), Inc. in
which there are 121 sentences including no
less than 30 sentences every of which is over
50 words. The sentence is anfractuous but nev-
erin a mess.

Thirdly, in consideration of the different
conditions and exceptional situations, lots of
conditional sentences are adopted in the ship-
ping business contract to reply or resolve the

possible accident and unexpected events, espe-

555 50i% (BUSINESS TRANSLATION)

cially in the conditions of payment, default re-
sponsibility, force majeure, property and arbi-
tration. To reflect the mutual interests of the
parties to some contract, the conditional sen-
tences with the special words or phrases like
if, in (the) case/event of /that, provided that,
unless, etc. are not strange in the contract Eng-
lish of shipping business.

3. Stylistic Features in Grammatical Lev-
el

The unique style brings some tense, voice
and individual expression, to the contract Eng-
lish of international shipping business.

About the tense and voice, the interna-
tional shipping business contracts are signed
to serve to memorialize actions of related par-
ties. It is studied that most of the provisions in
the contracts are signed about future events,
but in principle, its utility determines more
use of present tense which will enhance the re-
alism and validity of the contract in interna-
tional shipping business. As for the voice, the
passive voice is quite normal in the shipping
business contract than the other stylistic con-
tent except from the technical and legal texts.
In international shipping business, it is re-
quired to focus on the object or the objectivity
of the facts but not the subject’s action or the
will of the parties. When the focus is on the ob-
jects of the action, passives are as easy and
perhaps easier—to understand than active sen-
tences. (Tiersma, 1999:206) Taking the Ship-
ping Agency Contract for example, the number
of sentences is 44, in which 15sentences are
passive voice sentences occupying 1/3 of the
total sentence number. Without doubt, the ac-
tive voice expresses the meaning more effi-
ciently in dealing with the arguments and

clearing the responsibilities. Therefore, the
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combination of appropriate passive and active
voice is the other one special feature.

More conspicuously, one of the particular
expressions the frequent use of the modal verb
“shall” draws the attentions. In the studied
contracts of international shipping business,
the word “shall” appears totally 442 times,
that’ s to say, there are 442 sentences with the
modal verb “shall” in the about 600 sentences.
“Shall” gives not only the prescriptions but on-
ly the limitations to the parties. The use of
“shall” or “shall not” from contracts stipulates
respectively the loss or damage and insurance
of both parties, the service and the liability ex-
emption by one party, all of which are request-
ed and conformed to the stylistic features of
contract English in the grammatical level. The
use of “shall” is also called the “language of
obligation” (Adams, 2001:20). It is beneficial
for the parties to solve the dispute when facing
the law problems.

= .Conclusion

The contracts in the international ship-
ping business are formulated explicitly to stan-
dardize and restrict the legal rights and obliga-
tions of different parties with international le-
gal force. According to the above studies of
amounts of corpus of several contracts, this pa-
per makes further analysis with the help of cer-
tain tools and technical software and points out
the outstanding features and characteristics
through some exact data. The noteworthy stylis-
tic features of the contract English in the lexi-
cal is the frequent use of archaic words, nor-
malizations, legal terms and some of exotic
words and phrase. In the textual level, this the-
sis explores distinctively the popular words
“shall” in the contract English, in addition,
the author puts forward in person that the pas-

sive voice is not much essential but the combi-

nation of active voice and passive voice is
more suitable to express the features of con-
tract English in international shipping busi-
ness. However, this paper still has some demer-
its in the research and analysis on the contract
English in international shipping business in
which there are still plentiful individual knowl-
edge and characteristics for the scholars to dig

into in different aspects.
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AN sk Gt 2E Az — S0P JE L 0 : The students
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fife R P U2 T 25 5 St O A GRS
SCAR AR ) AU , B SO RE
O PR SCA 2 S T A A S SO RB R AR %

2. (5 SRR R I ELA e i 5
HER"6e]

5 SRR Y R AR , BN B T4
A L I AN 4% A S B BH R AT A B B
BEARR A O e r5 B EL AR Y 5 2
IZ BT REE BRI AR A R B A O Ir s
BT R B R CR B R B T I R |4
W“4¥HK” (GOOGLE) MR FH AL ATk IrRE Rl
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[1] 2 #4435 AL RIE R8T 5700
AZAEHR)]. L. LiBEE,2013(1).

[2] EA% 35, 35 = IR £ B R JLE ()],
Jb . P BAI3E,2014(2).

[3] Bk, k. EZ MBATEMELR
MALAFR[]). A A SNSEFF R, 2016(1).

[4] #A A, 25 AL B (M. L% 9F
SEHG AT R B RAL, 2004,
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F 3k 7T AL K S AR, 2007.
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L SR R PO HEZF B 55 N A R 1 B2 )
T A &5 & FBOl T e MEVER , il
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PEHES A8 HH G I R 54 ) T s B Y
17U A 3 24 Casa de Contratacion, Con-
sejo de Indias Fl1 Consulado, Casa de Contrata-
cion T 1503 41 P4 BEAF ZE4E A i gl T, 25
— A B FYAE B 5 9 IR M T O A T O A
VYR B S PN 5 R e 2 i 7 <
P R4 56 U B2 5 1) % 2 A PELBE A, Casa
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de Contratacion & B AREXIYH M L R 1YH 55
BRPISE | ROR A MR Al AR T B AR
fits AR 8 GE AR B B 25 5 . B A% L 1524 4F
#iih# AT T Casa de Contratacion ¥ - ]
B B A B S W 3B Y A e A T B B ———
Consejo de Indias, 8 5545 HE 5 Y 5E R Hb Y 4>
RSB ET CPU B TR ) 1543 48, i
TEFEHER| 51T T Consulado, 1% X AESEY
B B Y BT A VY BRI S S5 057 1 Con-
sulado, Consulado 1 5% %2 7 & 1 JE A,
ACAE BRAE R A B2 ) R B HE 2 A R
DR R AR 25 L 25 1 ERL,

= A ENER M E S ITERIEN
#RER G

SCR SRRV HESF SEINGE R R 1 7
%4 Casa de Contratacion . Consejo de Indi-
as 1 Consulado J8 T 545 4 5 B4 24 5 22
JEARMAN (B M7 | BRI ) 44 5 R
FRAE AR Z N 80U 44 5 B R a2 s A e
Al , % BUAT 4% ) ) e % T L, BV R
FR B IR MRS T 5 3R A g B
] N A A T TR YR A 2 S TR 7
B 5 I B R BT 44 el 7Y B REAC L 2 U 2
A At R R S T R SR A
Ayt —add Bl T TR 20 [ sk B
A B R MR, RS IRE R £ B
Hh—— SRR AT LA T o PRI AR 22 BRE AR A
B A BRE AN A, PR A
B Al v B B 44 ) B ) YRR A 2R
Jefe i Y, B 44 5 ) R CE BRE A b
A SRR A AL, R BRI Y L R R A
i,

Fe T ARSI B A FIAPYPEA L 51T
O AR ) RS S 101

I. La Casa de Contratacion

ARk 1 B 5

%] 1:En el gobierno central de Castilla
se crearon dos 6rganos para la administracion
de las conlonias: el Consejo de Indias controla-
ba todos los asuntos americanos y redactaba
las leyes de Indias, y la Casa de Contratacion

dirigia desde Sevilla el comercio con América.

171

A 3 R A il SR BRI RS T
A BB, & B A R R — (R PY B
BT, B B4 5 N 5 1 AT (0 B
220, 73— A ZE M R B 5 T, B ]
PUPEF TR IR 22 ] )36 o s

f§i /8] 2: En Espafia el progresivo enloda-
miento del Guadalquivir y el aumento del cala-
do de los barcos obligaron a la sustitucién pau-
latina de Sevilla por Cadiz como centro del co-
mercio con América. En 1717 la Casa de
Contratacion también fue desplazada a Cadiz,
que logrd el monopolio de los intercambios co-
merciales con el Nuevo Mundo durante la may-
or parte del siglo XVIIL"

A0 s T F A A T RS e AN B
FAR, 100 ELAAAAINZ KR SN, Ty v il
SO ZE MR i, J30 RS VY PR BRLSE I A R b
AR A o S AR FRETE ZE M) it 74 S8 D 54
VLA SR YAVE S ZealI[:EI N WANIVGYN
Tl IR ) 2 o g S M 1 5% B B R
NP AT /N

AR 2 Y E

foilh) 12 VY BEZF 2 5 R 1 A0 A8 PRAS
F P4 EI 2 %% B & (Consejo de Indias) Y
AL EAE 1524 A ST A, B 5 % (Ca-
sa de contratacion) T 1503 5L L o7, B &E
BE OB R S A A

) 2. B 1 R 32 B FIAE R £ 5
HEA A RN H, 1503 4F , V5 I 76 ZE 4P
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iR T 8 55 %8 (Casa de Contratacion ) o 51
) 54 T B AR IR S 5 Bl A 206 T DY B
JERE S5 110 S A — B AR R Bt e (i HoAth 52
FEPFIIABL ™

) 3: “ ¥ %) & (Casa de Contratacion)
AR HE PG B2 A4 T A4 28 ( Cadiz) F1 28 4EA] o
P R B 7Y J83 S PN i s 11, A v 48 A
P 4E 5 1% (Porto Bello) HIB 4 7% 3 U [R] 74
BEA R s

FEaPRRN A 731 1E iy

o) “PUHEF K HFE Rt 2 [ ) 4 B =
1 1503 A2 T YRR 7 T ZE A ni 1 2
23 (Casa de contratacion )& Hl . 3% H &)
P & L, SN AR TR AT T3, IR
HtA T R 51 2 s A RSB, A 1511
AEBR %R A A T R B 5 5 | R
RS FILERUEE A3 A A0 IR T A Tl
ANVEEEERE IR R T2 G M
T FEAER i #5022 Rl 7 (Cadiz), [m] Ry BE T
25 i A R Ak 15 B R G sl A
HET 179049 AR -

PRk ARG

fgn:

“YEPYEN S 252 2 & (Royal Coun-
cil of the Indies) 9 T, 58 R b i) T3 54
Sy #B 1 1503 4F 75 € 4 A 55 57 1 2 5 &
(Casa de Contratacion) 4% . 75 % 55 & (Ca-
sa de Contratacion) [IIF R VEEAT AR
OGN R

II. Consejo de Indias

Ak — PR B

4] : En el gobierno central de Castilla
se crearon dos Organos para la administracion
de las conlonias: el Consejo de Indias controla-
ba todos los asuntos americanos y redactaba

las leyes de Indias, y la Casa de Contratacién
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dirigia desde Sevilla el comercio con América.
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B R R e B YRR R ) T B 5,
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A EHH LR R

III. Consulado

REE— T

fo/m) - “HEFH E L R B AR | B SR AL
—AE /N R A A A TR € (con-
sulados ), Jf-15 B AH B 2 19 18 BRI HE -+
EAM B ZE AR s AU AT R R e, A
T VLA SN ) 2 B R

Bl - R iR S B R M 1) 52 2 R T B 1Y)
FIHL B R T R & (Consulados), fF 5% '8 &)
F ) — T A

CE SRS E

foil/my  “hir TSNS B e E R R
PR E IR IR EE | G A VG A 7EE R Ry
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TTRE 2 SR SN S AT SR 16 18, 12
5 RE IR I SO BRI A8 It Hh AR A B A

Q/@\@ 059 @/@\9



55 5i% (BUSINESS TRANSLATION)

FH o hTRE A T 20 THEAC 30 4E4T, FR B 1hT
A EERE T AL T 20 AL 80 4FAC, - Bl By 5 |
I BISMATRE S Iz AL 45 i B PN TR S 3
A HARB S

BRI AR Y SR AR A | e T Y
AR R R 2 T B AN R K
FYIRTRE T A8 R FRAMAE RT3 2 44 IR B 5 e )
T UARB R IR (kA , 2011:34) B
SERTRE T A ORI P S

BURIT BB 57 B GR 2 5 , fR7 o A
IRE R RE PR AR R, A R RS
[T B 27 [R]— A 1 A R AT (O ks ft
1997:9) , T AN 2538 11 5 5, 8 A2 1730
A AN [F) T B 2 B o AE R TRE B AR
LA 24 0 EEAI S 7 BARRE R
FHIER TSI 20, A WL AIRE JE 4 AR
e R R A5  ER LR TR A B 1 B
Fildir 24 R (BRI, 2012 163) o SR IR 5E
B8 7 P A Bl R A LA 9 58 5 =2 TR 2R TR
— W& KT RE (equivalent term ), AN ] RE 5 2
[ SEAEUIATRE LN IR A ME AR e 2 A
" (MR, 2011:55-56) .

SRR, 5 S AL e RS Y, B
AR T LR B G R S TEAS R AL
AT SR, ARMESEAT B TRAAR
[l it ) At & BRSSP B R
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22 N SRR A AR 5 B 5 T LT B 4
BRI H 8 A A RE AT B DI
B, FL A B BB RGNS AFAE BRI i A 5
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SR IR SE I ZE P L T RE ANV 22 ] gk
S84 A 1) A B 58P0 SR S A Y LT
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EFCEE R A AR LR 01 5 A EAE P AR [6] 11
A At AL R BT A R
TR, MUR TR it e R ST BB T
T M A B BREE T S AR A
3 Casa de Contratacion, Consejo de In-
dias DA} Consulado,iE 28147 7F T PH UL 471 R
SEUNHA IR0 B4 2 8 A T ORI B 1 R E 1Y
Fher L TS IR AR S Tk
3 S5 Py ] e AR PR

SR, i A ey AR RN AR 5
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A Study on the Trade Administrative
Management Organs in Spanish-American
Colonies and Its Terminological Translation

Li Yun

School of Foreign Languages, China University of Political Science and Law,Betjing

[Abstract] This paper intends to analyze the historical background and the functions of the trade adminis-

trative management organs in Spanish- American Colonies, tllustrate the examples of its terminological

translations, and to emphasize the importance of clarifying the attributes of the organs for translation. With

theories of modern terminology, the paper proposes the guiding principles and strategies for the translation

of names of the organs: literal translation or free translation should be adopted for the translation of names

of organs based on the principles of professionalism and equivalency.

[ Keywords ] Spanish-American Colonies; trade; administrative management organ; terminological transla-

tton; principle of equivalence
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CALL FOR PAPERS

Business Translation, Periodical of SIBT

“Business Translation” the quarterly Periodical , the first and only scholarly Periodical dedicated
to business translation studies, is scheduled to launch its inaugural issue at the begin of 2018.

The Periodical is organized by the organizing committee of the International Symposium on Busi-
ness Translation and Teaching Research (SIBT), co—organized by ENRP Education Technology Co., Ltd,
hosted by School of International Business Communications, Dongbei University of Finance & Econom-
ics, and published by New Vision Press. It aims to promote the research & teaching of business transla-
tion in China and support the professional development and academic exchange of business translators.
The Periodical has been included in CNKl.net and hopefully, will be indexed by CPCI-SSH (ISTP)
soon.

Taking paper quality and topic relevance as the only criterion for publication, the Periodical is in-
viting papers on an ongoing and year—round basis, specifically, on the following subjects:

® Business translation theories, practices, and teaching

® Disciplinary construction & development of business translation

® Theories and practices of machine translation

® Inquiries and insights into translation industry

® Reviews on translation works, etc.

Your papers may be written in Chinese, English, Russian, Japanese, Korean, or Spanish, and it
should contain the following elements and their corresponding English translations:

® Article title , autlhor name , author school and zip code ,

® Abstract ,Keywords , Correspondence address

® [nformation about the author (short biography, one paragraph)

Your submission should be in .doc format, no less than 3 pages; accepted manuscripts are typed
with 1.5 spacing and with a font point size of 12 (as submitted in Microsoft Word format); and the refer-
ence should follow the APA style, i.e., American Psychological Association (APA) Format (6th Edition,
2009). Since any submissions to the Periodical will be submitted to single=blind review, it is highly rec-
ommended to list such identity information as the article title, author name, degree, title, and affiliation,

and sponsored project only on a separate page.

If your submission is accepted for publication in our Periodical, it shall not be published in any pe-
riodical(s) elsewhere without the permission of the Editorial Office of “Business Translation”. Please re-
member that the Editorial Office reserves all rights to refuse submitted work. Therefore, you may be
asked to remove extreme graphic material or excessive language, unless otherwise declared ahead. Your
submission would be at your own disposal and not be returned in case of no notice for revising or publi-

cation within the referring period of 5 weeks upon receiving it.

Editorial Office(China) :

Email: sibt_j@163.com ; 123388728@qq.com
TEL:0411-84710460; 15640288993

Add:315, Shixuezhai, No.217 Jianshan Street,Dalian
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The Fourth SIBT at Jilin Huagiao University of

Foreign Languages

The Fourth International Forum on Business Translation and Teaching Research at Jilin Huaq-
iao University of Foreign Languages was held on December 30-31, 2017.

Fourth SIBT Background

Launched by the Hong Kong Hang Seng Management College, the forum aims to promote the
development and exchange of business translation disciplines and business foreign language teach-
ing in the four sides of the strait. The first forum, a former high—end forum for business Translation,
was held at the Hong Sheng Management School in Hong Kong and chaired by Professor Fang Zix-
un, president and director of the Institute of Translation Studies and China Business Translation So-
ciety. Since then, the second and third forums have been held by the English College of Business
and Economics University and the School of Foreign Languages of Nanjing Finance and Economic-
sUniversity . The Fourth forum organized by the Organizing Committee of International Forum on
Business Translation and Foreign Language Teaching, is jointly hosted by English and Advanced
Translation College of Jilin Huaqiao University of Foreign Languages, which is sponsored by the edi-
torial office of "Business Translation" and the ENRP Education Technology Co. Ltd.

Fourth SIBT Organizing Committee and Academic Commission Establishment

Before the the Fourth Forum, the name of the forum was changed to "International Forum on
Business Translation and Teaching Research (SIBT)", and the fourth SIBT Organizing Committee
was established, Professor Fang Zixun was servedas Honorary Chairman, Northeast Normal Univer-
sity former vice president, president of Chinese Business Translation Association, Professor Zhang
Shaojie as chairman, Yang Yuchen, director of English College in Jilin Huaqiao University of For-
eign Languages. It has 16 university professors as Vice Chairmen, and has set up a Forum Academ-
ic Committee with Fang Zixun as Director ,Professor Gao Wei, Professor Huang Jiying, Professor
Yulijun and Professor Weng Fengxiang as Deputy Director. This forum has a total of 79 experts and
scholars of more than 50 universities from both at home and abroad and more than 90 Jilin Huaqiao
University of Foreign Languages teachers and graduate students participated in this forum.

Fourth SIBT Schedule

The Opening Ceremony was hold at 10:00 on December 30 ,the SIBT Organizing Committee’s
Vice Chairman, Professor Yang Yuchen from Northeast Normal University and President of English
College in Jilin Huaqgiao University of Foreign Languages, presided and delivered the opening cere-
mony. Professor Dong Guangcai, President of Liaonning Translation Society, Professor Yang Jun-
feng, Director of Liaoning University’ s Foreign Language Teaching Research Institute , Professor
Ma Zhanxiang , President of Foreign Language Teaching Research Association of Inner Mongolia
University. Third forum organizers, representative of Nanjing Finance and Economics University,
Professor Xiao Hui delivered. Professor Huang Jiying, vice president of Jilin Huaqiao University of
Foreign Languages on behalf of Qin He ,the President of Jilin Huaqiao University of Foreign Lan-
guages delivered the welcome words.

After the photo of all the participants, Professor Yang Junfeng, former vice president of Dalian
Foreign Language University, made a keynote speech.Professor Gu Weiyong, director of the Foreign
Language College of Nanjing Xiaozhuang Uni/Nanjing ZijinTechnology University. Dr. Sayed Gouda
from Cairomade a keynote speech: "Business Translation in a Context of Cross—cultural Communica-

tion". Then, Ms Wang Hui ,the Master of Translation, European Association of Chinese Entrepre-
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neurs International director made speechfor the actual combat : "How Could Translation Establish
Business and Build Future?"

On the afternoon of December 30, two keynote speeches were first made by Dr.Dongping
Zheng and Dr.Desigh L.Hudson from the University of Hawaii in the United States, titled "Translin-
gual and Translanguaging Practices in Translation: Ecological, Dialogical and Distributed Perspec-
tives "and" Social Constructivism, Custom Tailoring and Lesson Planning for Teaching Internation-
al Business English.

Subsequently, the discussion was conducted in a forum, chaired by Professor Ma Jianhua,
dean of the Foreign Languages College in Changchun Normal University, Professor Wang Weibo of
the Foreign Language College of Dalian National University and Professor Zhao Lili, director of For-
eign Languages Institute of Liaodong University. They addressed the subject orientation, profession-
al development direction, teacher training, course construction, the subject research frame, the tal-
ented person training standard, the textbook construction and so on.The question has been carried
on the intense and the thorough discussion.

On the morning of December 31, Professor Li Chao of Jilin University made the keynote
speech of "Cross Study of Business English Subject Research"; Professor Birgit Bunzel, assistant
professor of Department of Asian and International Studies in Hongkong University presented key-
note speech:"Presenting Oneself:The Culture of Professional Correspondence Translation"; Profes-
sor Sun Jiancheng of Tianjin Finance and Economics University made speech named as"Business

Translation Research from the Perspective of Linguistics "; China Daily columnist from the US, se-
nior advisor of Tsinghua University, Harvey Dzodin made the keynote speech "Translation and In-
terpretation in the Artificial Intelligence"; Professor Gao Wei, President of the English College of
Dalian University, " Research and Teaching of Engineering Business Text Translation: An Academ-
ic Report Based on Rhetorical Function and Intertextuality Analysis."

Academic lectures and keynote speeches were conducted by Professor Cheng Yingxin of Bohai
University, Professor Liang Zhengyu of Huzhou Normal University, Professor Ma Jianhua of Change-
hun Normal University and Professor Xiao Hui of Nanjing Finance and Economics University.

Professor Ding Jianhua, chairman of the SIBT organizing committee and Professor Wang Zhig-
uo ,director of the Oriental Language College of Jilin Huaqiao University of Foreign Languages,
read the first board members of the Commerce and Foreign languages Institute of Jilin Province and
announced the establishment of the Institute. Professor Yang Yuchen ,the President of the Associa-
tion of Business and Foreign languages of Jilin Province, spoke on behalf of the organizer.

Vice Chairman of SIBT Organizing Committee Dong Guangcai, Professor Yang Yuchen passed
the forum flag to the fifth SIBT organizer of Dalian University, Professor Gao Wei who is represen-
tative and President of English College and Professor Sun Yunchun. President Gao Wei said, “we
must make the fifth SIBT do better, everyone will be expected in 2019 in Dalian . Professor Zhang
Shaojie, chairman of the forum, sent a greeting video from the conference in Changsha. Professor
Dong Guangcai, vice chairman of SIBT Organizing Committee, made the concluding remarks of this

forum.

( Translator: Zou Jing, College of English, Danlian University)
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